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1 Introduction

International Intelligence on Culture (IIC) was commissioned by the Hong Kong
Arts and Development Council (HKADC) to conduct the Hong Kong Arts and
Cultural Indicators project in December 2003, and IIC sub-contracted the
Survey of the Creation and Production Stakeholders as part of the above
project to the Hong Kong Policy Research Institute (HKPRI). This report
summarizes the major findings of the survey.

2 Objectives

The objectives of the survey were to understand:

(a) the different sub-sectors in the arts and cultural sector in which
respondents were engaged;

(b) the working conditions faced by the respondents;

(c) the respondents’ perceptions of the conditions that might affect arts
and cultural activities in Hong Kong; and

(d) the respondents’ perceptions of the social benefits and impacts of
their creative activities.

3 Methodology

3.1 Target Respondents

The target respondents were those who were engaging in the creative or
production work in the arts and cultural sector in Hong Kong. The respondent
list was compiled by Hong Kong based researchers working with International
Intelligence on Culture and supplemented by the HKADC.

3.2 Data Collection

The mail survey was conducted in the period from late October to late
December 2004. It was based on a specifically prepared questionnaire, which is
printed in full at the end of this Annex.

International Intelligence on Culture, Cultural Capital Ltd. and Hong Kong Policy Research Institute
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3.3 Response to Mail Survey

A total of 313 copies of the questionnaire were mailed* (including a few sent by
e-mail) and there was a target response rate of 75. After subsequent telephone
follow-up, 92 copies of the questionnaire were returned and could be used for
analysis. This represented a 29.4% response rate, which is quite reasonable
for such surveys.

! Due to the Personal Data Privacy Ordinance, the correspondence information of some respondents had
to be kept confidential by the HKADC, and consequently their copies of the questionnaire were sent by
the HKADC.

International Intelligence on Culture, Cultural Capital Ltd. and Hong Kong Policy Research Institute
7




Final Report — Annexes & Appendices HK Arts & Cultural
Indicators

4 Major Survey Findings

(Note: The number of respondents to some questions may vary slightly from the
total number of 92 due to unanswered guestions).

4.1 Profile of Respondents
The demographic information of the respondents is shown in Table 1.

Gender: The ratio of male respondents (64.1%) to female ones (35.9%) was
about two to one.

Age: Over 60% (62.0%) of the respondents were in the middle age range of 35-
54, and the proportions of the younger (aged 20-34) (18.5%) and the older
(aged 55 or over) (19.6%) groups were similar.

Mother Language: Cantonese was the mother language of the majority (89.1%)
of the respondents.

Educational Attainment: Most (89.1%) of the respondents had tertiary education,
and the rest had secondary education.

Table 1 Demographic information of respondents

Gender %
Male 64.1
Female 35.9

Total 100.0
Number of respondents: 92

Mother Tongue %
Cantonese 89.1
Putonghua 5.4
English 3.3
Others 2.2

Total 100.0
Number of respondents: 92

Age %
20-24 2.2
25-34 16.3
35-44 34.8
45-54 27.2
55-64 12.0
65 or above 7.6

Total 100.0
Number of respondents: 92

Education Attainment %
Primary or below 0.0
Low to Secondary School (F.1 — F.3) 1.1
Upper Secondary School (F.4 — F.5) 8.7
Matriculation (F.6 - F.7) 1.1
Certificate / Diploma or associate degree 10.9

International Intelligence on Culture, Cultural Capital Ltd. and Hong Kong Policy Research Institute
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Bachelor Degree or equivalent 39.1
Master or Doctoral degree 39.1
Total 100.0

Number of respondents: 92

Note: The percentages may not add up to 100.0% due to rounding.

International Intelligence on Culture, Cultural Capital Ltd. and Hong Kong Policy Research Institute
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4.2 Sub-sectors of Arts/Culture in which Respondents were Engaged

Respondents’ creative activities spread among different sub-sectors of arts and
culture with higher percentages in “visual arts” (26.1%) and “theatre” (22.8%).
The next were “design” (19.6%), “literature” (19.6%), “film” (17.4%),
“photography” (13.0%), and “dance” (10.9%). The rest were below 10%.
(Table 2)

Table 2 Responses to the Question “In which of the following fields of
art/culture is your activity/ your organisation active?” (Multiple
answers allowed)

Categories %

Dance 10.9
Film 174
Literature 19.6
Music 9.8
Theatre 22.8
Visual arts 26.1
Xiqu 9.8
Design 19.6
Photography 13.0
Digital Entertainment 6.5
Advertising 7.6
Craft and Object Art 1.1

Number of respondents: 92

Note: The percentage total may not be equal to 100% as respondents were allowed to give
multiple answers.

4.3 Current Working Status

Over half (53.8%) of the respondents claimed that they were multiple-job
holders. In addition to this, 41.8% reported that they normally worked as full-
time artists / creators, and 40.7% worked as freelancers.

Regarding the nature of the respondents’ working organisations, 38.5% said
that they established their own companies; 29.7% normally worked for
companies / organisations in the arts / creative sector; and 6.6% normally
worked outside this sector. (Table 3)

Table 3 Responses to the Question “What is your current working

status?”
%
Normally work as a full-time artist / creator 41.8
Normally work as freelance artist / creator 40.7
Established own company 38.5
Normally work for a company/ organisation in the arts / creative sector 29.7
Normally work for a company/ organisation unrelated to arts and culture 6.6

International Intelligence on Culture, Cultural Capital Ltd. and Hong Kong Policy Research Institute
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A multiple job holder 53.8
Number of respondents: 91

Note: The percentage total does not equal 100% since respondents were allowed to give
multiple answers.

International Intelligence on Culture, Cultural Capital Ltd. and Hong Kong Policy Research Institute
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4.4 Financial Sources for Creative Work/ Production

Among the respondents, three-quarters (75.3%) said that they needed to self-
finance their creative work to varying degrees- 1-40% (25.9%); 41-80% (11.1%);
and above 80% (38.3%). The other one-quarter (24.7%) did not need to do so.

Less than half (45.7%) of the respondents said that their creative work was
funded by government / public funds to varying extents- 1-40% (23.5%); 41-
80% (16.0%); and above 80% (6.2%). However, over half (54.3%) did not have
any public funding.

A majority of the respondents did not receive any funding from foundations or
trusts (93.8%); organisations subsidized by public funds (79.0%); commercial
sale (77.8%); or private / commercial firms (72.8%). (Table 4)

Table 4 Responses to the Question “What proportions of funding of your
creative work/ production are contributed by the following
financial sources?”

% of funding
Financial sources 0% 1- 21-40%| 41- |61-80%| Above Total No. of
20% 60% 80% respondent

S

Self-finance 24.7 21.0 4.9 6.2 4.9 38.3 100.0 81

Private / 72.8 13.6 6.2 3.7 1.2 25 100.0 81

commercial firms

Commercial sale 77.8 8.6 1.2 3.7 3.7 4.9 100.0 81

Foundations or 93.8 5.0 1.2 0.0 0.0 0.0 100.0 81

trusts

Government / 54.3 14.8 8.7 3.7 12.3 6.2 100.0 81

public funds

(project /

programme)

Organisation(s) 79.0 5.0 8.6 3.7 0.0 3.7 100.0 81

subsidised by

public funds

Notes:

1. 11 respondents who did not fill in all percentages which were required to make up the total
of 100% were excluded.
2  The percentages may not add up to 100.0% due to rounding.

International Intelligence on Culture, Cultural Capital Ltd. and Hong Kong Policy Research Institute
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4.5 Weekly Working Hours on Arts /Cultural Activities

Among the respondents, more than half (56.5%) worked 35 hours or more on
arts / cultural activities, and about 20% worked 21-34 hours (20.7%). One in five
(20.6%) worked 20 hours or less. 2.2% claimed that they were engaged in
activities unrelated to arts / culture. (Table 5)

Table 5 Responses to the Question “How much time a week on average
you dedicate to arts /cultural activity or creative production?”

%

35 hours or more 56.5
21-34 hours 20.7

11-20 hours 7.6
1-10 hours 13.0

Engaged in activities unrelated to arts/ culture 2.2
Total 100.0

Number of respondents: 92

4.6 Monthly Income

Regarding the monthly income of the respondents, 11.5% said that they did not
have any income related to arts / culture; 23.0% earned less than $10,000 per
month from such activities; 28.7% were in the range of $10,000 - $24,999;
16.1% were in the range of $25,000 - $49,999; and 20.7% earned $50,000 or
more per month.

In addition, about two-thirds (64.4%) reported that they had no income
unrelated to arts / culture. The other one-third had such monthly income in
different ranges: less than $10,000 (9.2%); $10,000 - $24,999 (14.9%); $25,000
- $49,999 (3.5%); and $50,000 or more (8.0%). (Table 6)

Table 6 Responses to the Question “Monthly income from your

activities”
Arts, culture and Non-arts & culture and
creative production non-creative production
related related
% %
$0 11.5 64.4
$1-9,999 23.0 9.2
$10,000-$24,999 28.7 14.9
$25,000-$49,999 16.1 3.5
$50,000 or above 20.7 8.0
Total 100.0 100.0
Number of respondents: 87

Note: The percentages may not add up to 100.0% due to rounding.

International Intelligence on Culture, Cultural Capital Ltd. and Hong Kong Policy Research Institute
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4.7 Place of Work

The most common workplace of the respondents was their own homes (51.1%).
The next two were rented premises away from home (33.7%) and the premises
of arts / cultural organisations (29.3%). Other workplaces like government-
owned or subsidised premises (17.4%), and their self-owned work / creative
space (6.5%) were less common. (Table 7)

Table 7 Responses to the Question “Place of work”

%
Work from home 51.1
Work on rented premises away from home 33.7
Own your own work/ creative space 6.5
Work at the premises of an arts/ cultural organisation 29.3
Work at government owned or subsidised premises 17.4
Others 6.5
Number of respondents: 92

Note: The percentage total may not be equal to 100% since respondents were allowed to give
multiple answers.

International Intelligence on Culture, Cultural Capital Ltd. and Hong Kong Policy Research Institute
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4.8 Perception of the Skills Level in Hong Kong

As perceived by the respondents, the standard of information and
communications technologies (ICT) and new technologies was considered as
the highest of the four skill items, and the percentages of its ratings were:
“excellent / good” (34.4%), “average” (46.7%), and “very poor / poor” (18.9%).

The levels of two other skills were mostly perceived as average, with broadly
the same ratings for “excellent/good” and “very poor/poor”. The percentages of
their respective ratings for “excellent/good”, “average” and “very poor/poor”
were:

- creative content /work (26.1%, 45.7% and 28.2%)

- business management and planning (27.5%, 41.8% and 30.8%)

“Marketing and promotion” for arts and culture was considered by the
respondents as the weakest skills area, and the percentages of its respective
ratings were 26.1%, 33.7% and 40.2%. (Table 8)

Table 8 Responses to the Question “How would you rate the skills level
in Hong Kong in the following areas?”

Excellent | Good Average Poor |Very Poor| Total No. of
respondent

S

Creative Content 3.3 22.8 45.7 23.9 4.3 100.0 92

'work

Business 0.0 27.5 41.8 23.1 7.7 100.0 91

management

and planning

Marketing and 2.2 23.9 33.7 31.5 8.7 100.0 92

promotion

Information & 3.3 311 46.7 17.8 1.1 100.0 90

Communications

'Technologies

(ICT) and new

technologies

Note: The percentages may not add up to 100.0% due to rounding.

International Intelligence on Culture, Cultural Capital Ltd. and Hong Kong Policy Research Institute
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4.9 Perception of the Availability of Training

As regards to the availability of training for the four skills items, generally the
respondents’ rating tended to be on the “average” to “very poor / poor” side, and
the percentages of the ratings were: “excellent / good” (about 11% - 20%);
“average” (about 25% - 48%); and “very poor / poor’ (about 31% - 64%).
(Table 9)

Table 9 Responses to the Question “How would you rate the availability
of training in the following areas?”

%
Excellen Good |Average| Poor | Very No Total No. of
t Poor [Comment respondent

S
Creative Content 11 9.9 253 50.5 13.2 0.0 100.0 91
'work
Business 0.0 13.2 38.5 37.4 9.9 11 100.0 91
management and
planning
Marketing and 0.0 13.2 37.4 34.1 14.3 1.1 100.0 91
promotion
Information & 0.0 20.0 47.8 22.2 8.9 1.1 100.0 90
Communications
Technologies (ICT)
and new
technologies

Note: The percentages may not add up to 100.0% due to rounding.

International Intelligence on Culture, Cultural Capital Ltd. and Hong Kong Policy Research Institute
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4.10 Perception of the Appropriateness of Training

Similar to the perception of availability of training for the four skills items, the
respondents’ ratings of the appropriateness of training tended to be on the
“average” to “very poor / poor” side, The percentages of the ratings were:
“excellent / good” (about 9% - 15%); “average” (about 45% - 55%); and “very
poor / poor” (about 20% - 40%). (Table 10)

Table 10Responses to the Question “How would you rate the
appropriateness of training in the following areas?”

%
Excellent | Good | Average | Poor | Very Poor | N/A | Total No. of
respondents

Creative 2.3 6.8 45.5 25.0 15.9 4.5 | 100.0 88
Content /work
Business 3.4 6.8 46.6 25.0 11.4 6.8 | 100.0 88
management
and planning
Marketing and 2.3 6.8 47.7 26.1 10.2 6.8 | 100.0 88
promotion
Information & 1.1 13.6 545 20.5 4.5 5.7 | 100.0 88
Communication
s Technologies
(ICT) and new
technologies

Note: The percentages may not add up to 100.0% due to rounding.

International Intelligence on Culture, Cultural Capital Ltd. and Hong Kong Policy Research Institute
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4.11 Financial Significance of Different Sources of Funding

Over half (53.5%) of the respondents considered local individuals / household
consumers were financially very important / important to them or their
companies during the past two years. The next three important categories were
local public sector organisations / companies (41.9%), local private sector
companies (36.3%) and overseas companies, organisations and individuals
(31.0%). The least important was Chinese mainland companies, organisations
and individuals (19.5%). (Table 11)

Table 11Responses to the Question “How would you rate the financial
significance to you / your company of the following categories
during the past 2 years?”

%

Very |[Important|Average| Not |[Insignificant | N/A | Total No. of
Important Important respondents
Local 20.5 33.0 18.2 9.1 9.1 10.2| 100.0 88
individual /
household
consumers

Local private 13.6 22.7 26.1 11.4 14.8 11.4| 100.0 88
sector
companies

Local public 16.3 25.6 18.6 17.4 12.8 9.3 | 100.0 86
sector
organisations/
companies

Chinese 10.3 9.2 23.0 14.9 27.6 14.9| 100.0 87
mainland
companies,
organisations
and individuals
(including
inbound
tourists)

Overseas 8.0 23.0 21.8 14.9 21.8 10.3| 100.0 87
companies,
organisations
and individuals
(including
inbound
tourists)

Note: The percentages may not add up to 100.0% due to rounding.

International Intelligence on Culture, Cultural Capital Ltd. and Hong Kong Policy Research Institute
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4.12 Perception of the Availability and Appropriateness of Financial
Support

The availability and appropriateness of the financial support from the four
sources indicated was not rated at all satisfactory. Respondents’ ratings tended
to be on the “average” to “very poor / poor” side. The percentages of the ratings
were: “excellent / good” (about 2% - 11%); “average” (about 24% - 39%); and
“very poor / poor” (about 42% - 65%). (Table 12)

Table 12Responses to the Question “How would you generally rate the
availability and appropriateness of financial support from the
following sources?”

%
Excellent | Good |Average| Poor Very N/A Total No. of
Poor respondent

S

Government / 0.0 10.9 39.1 27.2 15.2 7.6 100.0 92

public funding

Foundations / 11 2.2 13.2 29.7 35.2 18.7 100.0 91

trust (private)

Private sector 0.0 2.2 16.5 27.5 33.0 20.9 100.0 91

investment /

venture capital

Private / 11 2.2 24.2 35.2 27.5 9.9 100.0 91

commercial

sponsorship

Note: The percentages may not add up to 100.0% due to rounding.

International Intelligence on Culture, Cultural Capital Ltd. and Hong Kong Policy Research Institute
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4.13 Perception of the Availability and Costs of Infrastructure /
Premises for Conducting Creative Work

About half (47.1%) of the respondents rated the availability of
infrastructure/premises for conducting creative work as very poor / poor; 36.8%
as average; and 16.0% as excellent / good. (Table 13)

For the cost of such infrastructure/premises, nearly 60% (59.8%) considered it
as very expensive / expensive, 35.6% as average; and 4.5% as very cheap /
cheap. (Table 13)

Table 13Responses to the Question “How would you rate the availability
and costs of infrastructure/premises to undertake your work?”

%

Excellent| Good | Average| Poor |Very Poor| Total No. of
respondents
Availability of appropriate 1.1 14.9 36.8 29.9 17.2 100.0 87

premises or venues

Very |[Expensiv| Average |Cheap| Very

Expensive e Cheap
Cost of infrastructure / 16.1 43.7 35.6 3.4 1.1 100.0 87
premises to undertake
your work

Note: The percentages may not add up to 100.0% due to rounding.

International Intelligence on Culture, Cultural Capital Ltd. and Hong Kong Policy Research Institute
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4.14

Importance of Conditions for Creative Work

Over 70% of the respondents considered the following conditions of creative
work as very important / important: (Table 14)

“Adequate physical space/ premises” (85.3%);

“Exchange of ideas/ experience with other creators/ artists in other
countries” (79.7%);

“Intellectual Property Rights” (78.9%)

“Exchange of ideas/ experience with other creators/ artists in Hong
Kong” (75.6%); and

“Information and communications technologies (ICT)” (70.8%).

Table 14 Responses to the Question “How important are the following to

you?”
%
Very [Important|Averag Not |Insignifican| Total No. of
Important e Important t respondent
S
Exchange of ideas/ 30.0 45.6 21.1 3.3 0.0 100.0 90
experience with other
creators/ artists in Hong
Kong
Exchange of ideas/ 40.4 39.3 18.0 2.2 0.0 100.0 89
experience with other
creators/ artists in other
countries
IAdequate physical 44.9 40.4 7.9 5.6 1.1 100.0 89
space/ premises for
you to create
Intellectual Property 46.7 32.2 14.4 3.3 3.3 100.0 90
Rights
Information and 22.5 48.3 25.8 3.4 0.0 100.0 89
communications
technologies (ICT)

Note: The percentages may not add up to 100.0% due to rounding.

International Intelligence on Culture, Cultural Capital Ltd. and Hong Kong Policy Research Institute
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4.15 Purposes of Using ICTs (for Respondents who considered ICTs
as Very Important / Important)

Among those respondents who considered Information and Communications
Technologies to be very important / important to them, the most common
purpose of using ICTs was: promotion (79.0%), followed by creation and
production of product or service (66.1%), and business and administration
(50.0%). The least common purposes were ‘point of sale’ application (37.1%)
and distribution (27.4%). (Table 15)

Table 15Responses to the Question “For which purposes are ICTs
important?” (Multiple answers allowed)

Purposes %

Business and administration 50.0
Creation and production of product or service 66.1
Distribution 27.4
Promotion 79.0

‘Point of sale’ application (i.e. where the cultural product is presented

or purchased) 371

Number of respondents: 62

Note: The percentage total may not be equal to 100% since respondents were
allowed to give multiple answers.

International Intelligence on Culture, Cultural Capital Ltd. and Hong Kong Policy Research Institute
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4.16 Perception of Conditions for Improving the Arts and Cultural
Scene in Hong Kong

Over 80% of the respondents strongly agreed / agreed with the following
conditions that could help improve the arts and cultural scene in Hong Kong:
(Table 16)

- “Reform the primary and secondary school curricula to include more
arts and cultural elements” (95.6%);

- “Stimulate more commercial sponsorship for the arts” (93.4%);

- “More government support for the arts / culture” (93.2%);

- “Promote Hong Kong artists / cultural organisations to other regions /
countries” (91.2%); and

- “Provide more venues for arts and cultural use” (81.4%).

Table 16 Responses to the Question “Which of the following could help
improve the arts and cultural scene in Hong Kong?”

%
Strongly | Agreed | Neither |Disagree| Strongly | Total No. of
agreed agreed d disagreed respondents
nor
disagreed
Stimulate more 58.2 35.2 6.6 0.0 0.0 100.0 91
commercial
sponsorship for the
arts
Provide more venues 39.6 41.8 154 3.3 0.0 100.0 91
for arts and cultural
use
Reform the primary 64.8 30.8 4.4 0.0 0.0 100.0 91
and secondary school
curricula to include
more arts and cultural
elements
Promote Hong Kong 40.7 50.5 8.8 0.0 0.0 100.0 91
artists / cultural
organisations to other
regions / countries
More government 64.0 29.2 5.6 1.1 0.0 100.0 89
support for the arts /
culture

Note: The percentages may not add up to 100.0% due to rounding.

International Intelligence on Culture, Cultural Capital Ltd. and Hong Kong Policy Research Institute
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4.17

Perception of the Functions of Cultural and Creative Activities

Over 70% of the respondents strongly agreed / agreed that cultural and creative
activities could have the following benefits: (Table 17)

- “Help to forge creativity, innovation and professionalism in the arts and
cultural industries” (96.6%);
- “Help to improve communication of ideas, information and values

(95.4%):;

- “Help to improve understanding of different cultures and lifestyles

(94.4%):;

- “Help in building a distinctive regional and international profile for Hong
Kong” (82.0%));

- “Help to increase community well-being and quality of life (80.4%);

- “Help to convey the history and heritage of Hong Kong” (72.2%); and

- “Help to develop a sense of community identity” (71.6%).

Table 17 Cultural and creative activities:

%

Strongly | Agreed | Neither |Disagree| Strongly | Total No. of
agreed agreed nor, d disagreed respondents
disagreed
Help to improve 42.0 53.4 4.5 0.0 0.0 100.0 88
communication of
ideas, information and
values
Help to improve 44.4 50.0 5.6 0.0 0.0 100.0 90
understanding of
different cultures and
lifestyles
Help to develop a 31.8 39.8 28.4 0.0 0.0 100.0 88
sense of community
identity
Help to increase 35.6 44.8 18.4 1.1 0.0 100.0 87
community well-being
and quality of life
Help to convey the 34.4 37.8 26.7 11 0.0 100.0 90
history and heritage of
Hong Kong
Help in building a 48.3 33.7 18.0 0.0 0.0 100.0 89
distinctive regional
and international
profile for Hong Kong
Help to forge 60.2 36.4 3.4 0.0 0.0 100.0 88

creativity, innovation
and professionalism in
the arts & cultural
industries

Note: The percentages may not add up to 100.0% due to rounding.
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FFFJ%%@%’%?Questionnaire Number:

BT~ F03: RS 0 | o 2 RIS BRIV (PRSI g
SECTION A: ABOUT YOU/YOUR COMPANY/ORGANISATION

1 ©® .
( FH'BW%?‘ Nl ﬂ%lg‘gﬁsﬁfﬁ\ﬁ?

This is for the purposes of the survey and will remain  strictly
confidential)

(2) foc | ISR (G ) N PR [/ B2 PESEIET 7 (B 24— TR
In which of the following fields of art/culture is your activity / your
organisation active? (tick more than one as necessary)

(2_3.) r- 47/’ %%&fuﬁ[//ﬁ// —J) (i_//f//}?/ﬁ/[/b //‘E/r.

Dance (|dent|fy the sub-categories and functions from the following)

v a. K a. Sub-categories
o1 E“'[*E.f” Ballet
02 FHts Modern dance
3 [ Traditional Chinese dance
04 ANiRE Folk dance
05 W (WEFT E) Ballroom dance (incl. Latin American)
1 88 (E > ﬁ%?ﬁ (Other, please add
B e ) here: ..., )
v b. Zifc g b. Functions / Positions
011 ?ﬂﬁl i Choreographer
022 ﬁ?ﬁﬁ Performer
O 33 B e T Design/technical
0 iFh’D‘?E‘ Performing group
O 88 (ﬁ R %@m (Other, please add
L TR ) here... .o )

(2_b) Fy sk f b AT )

Film & Video (identify the sub-categories and functions from the following)

v a. i & a. Sub-categories
01 F&Ji’fé Commercial film
02 A Commercial video
3 EMEEHRY Art film
14 }?w’ﬁr&éw} Video art
1 88 (F o %ﬁu (Other, please add
B e ) here:. ..o, )
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v b. 7Pgc g b. Functions / Positions

011 E—ﬁg ) Producer

22 A Director

[ 33 SRpER T Video artist

[ 44 FhE Screenwriter

O F%%?:.t/?i et £l Design/technical

0 88 (Ef3 %?3 (Other, please add

2 ) here:. ... )

(2_C) V(T BIFETIHGIY ShE 2)

(2_d) 7

I B B N

I A W N

(2_e)

0 A R B N

Literature (In which genre of literature do you principally work?)

dﬁ/,f?/f/ AR )
e

656
Mu5|c @

a. 73§

?Iﬁ‘ﬂ ull ?ﬁ“ﬁ"—%ﬁﬁﬁ‘giﬁﬁ?‘
I j«IAE'[ @ _ ge
iaadi wu

"7_{%}?\6

L S P P
%Jt;ﬁ [mo
TEIRE S T fREE, R&B
EP,DE s
88 (I ﬁ%fﬁfﬁ
R )

b. 1=/ s
NNCETIES
22 Wi % /I H
33 JFF
B8 (¥4 it
B e, )

HE@(%}L/L /I;’-g/A[//%f> ri/f//;%/[//b 7'/7..

O~NO Ol A~ WDN P

ntify the genres and functions from the following)

a. Sub-categories

Western classical — instrumental
Chinese music — instrumental
Classical vocal and choral

Jazz

World / Folk/ New Age
Alternative

Rock/pop/soul/R&B

Canto-pop

(Other, please add

b. Functions / Positions

Composer

Performer

Conductor / music director / arranger
(Other, please add

Theatre (|dent|fy the genres and functions from the following)

a. Sub-categories

Classical or modern drama
Musical theatre

Chinese theatre

Puppet theatre/marionette theatre

(Other please add
here: . P
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v b. Zlifc /HEe b. Functions / Positions
011 ?JE%‘J i Scriptwriter
0 22 giFh Director
1 33 iFh’Eﬁ Actor
[ 44 STEE SRRt Design/technical
1 88 (H Yo ﬁ%fﬁﬁ (Other, please add
FELS ot e ) here: ........oooill)

(@) R T T S Y 1)

Visual arts (identify genres and functions from the following)

v a. i i a. Sub-categories
01 g - b Painting — Western
2 agrEh — Pl S Painting — Chinese
03 @EJE%&?{%W Sculpture and installation
04 [ Ceramics
5 fé;?ﬁ“, Mural
88 (E > ﬁjﬁzﬁ (Other, please add
B e e ) here ...
v b. Zifc HEe b. Functions / Positions
011 ffq%ili i Curator
0 22 EJfeH Artist
7 88 (o ﬁ%fﬁﬁ (Other, please add
B e e e ) here: ...,
(2_9) & 2??}2‘/ TN B ET R 2 T)
Xiqu (identify the genres and functions from the following)
v a. i i a. Sub-categories
01 {?I%'J Cantonese opera
02 E PSR Other Chinese opera
03 FE s Operatic songs
0 88 (H 9o ﬁ%?ﬁ (Other, please add
B e ) here: ...l
v b. Zifc FEe b. Functions / Positions
011 @,]J["E”* J/ ["E%{ Creator/writer
22 ?dﬁﬁg{ Performer
[ 33 GEEH kTS Design/technical
1 88 (H 4o ﬁ%fﬁﬁ (Other, please add
B e, ) here: ....oooil)

@_h) 7 (A A SR 2 )

Design (identify the sub-categories and functions from the following)
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v a. )y K a. Sub-cateqories
o1z ]? /}fprl?*%ﬁ Graphic / visual design
02 RS Fashion design
13 @ %ﬁ Product design
04 zé‘r Comics
7 88 (o ﬁ%ﬁu (Other, please add
B e, ) herer......c.ooii, )
v b. Zlific He b. Functions / Positions
011 %’?yﬁﬂ ) Designer
022 SRt Artist
1 33 {@ﬁ%\'ﬁ Visualiser
88 (Ef» ﬁ%?ﬁ (Other, please add
B e e ) herei........oo )

@) PRI AT AT - TR - A P

S
Y

hand-held figure, etc)

(2_)

Crafts & Object Art (Specify which form e.g. ceramist, glassmaker, textile,

Photography (|dent|fy the sub categorles and functions from the following)

v a. i K a. Sub-categories
01 F&ﬁf%ﬁ@ Commercial photography
02 ESEMY Art photography
7 88 (o %@m (Other please add
L ) here: . )
v b. Zlific He b. Functions / Positions
011 %E%W i Photographer
22 FfEh Technical worker
1 88 (H s %ﬁu (Other, please add
L TR ) here: ... )
(2_K) ﬁfﬁ/—g 11 % 7;///;7//47 /;//[//;?75//755 77/7..
Digital En(qertalnment (identify the sub-categories and functions from the
following)
v a. 5#;1 a. Sub-categories
01 F 5 ;[ﬁfﬁg‘_%& PC / Online games
2 gﬁé. Animation
03 L[}W%J éj%ﬁ@l[’ﬁ Computer-effect graphic production
4 pﬁ%?gfgs[[’l: Multimedia production
1 88 (H %,ﬁ (Other, please add
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L ) here: ..o )
v b. Zlfic He b. Functions / Positions
011 %ﬁﬁﬁ ) Designer
022§ A A ”H;dj,F Software engineer/ programmer
033 S EgfES Artist
44 3¢ 'E Graphic / visualiser
0 88 (o %@1 (Other please add

FE e e, ) here: .......ccocoinnl)

@0 A7 (f (i N S ) - 75)
ve

rtising (|dent|fy the sub-categories and functions from the following)

v a. Kl a. Sub-categories
o1 “E[%‘J[”’: Printed media
02 il I MTV TV output / MTV
03 %ﬁ%; cl@“[ﬁ Hﬁ f Multimedia (web-base advertising)
1 88 (H ﬁ%;ﬁ (Other, please add
B e ) here: ......cooviiii)
4 b. Zjific Hfe b. Functions / Positions
011 #';'%rgjk i Copyrighting
022 S EgfES Artist
1 33 E%@/Eiiﬁj Producer / Director
44 3@ £ Graphic / visualiser
0 88 (H 4o %@1 (Other please add
B e ) here: ...l

(3) %,iﬁﬁt)}uapgkfﬁ T (R JTQJLJFJ Fv bR (FIJ T LA )
lease tick the appropriate box(es) concerning your current

working status. (Tick more than one as necessary)
v

71 (3.a) fs%@/y/// TRBE | GJE A IR (B
Do you normally work as a full-time artist / creator?

02 (3_b) A ﬁ//#/’/ 1F /[// A UBES TR | fJ[E oY (R
Do you normaIIy work as freelance artist / creator?

7 3 (B.c) ™ E//;??A//%f/ﬁ#/: 19 . /g//?
Have you established your own company?

0 A (BLd) AL EF- BT QIR PP | S T
Do you normally work for a company/ organisation in the arts /
creative sector?
gt RL, o AR EELIE so what is your job
tte 2

0 5 (3_e) ™= /E;’/,"}— V= 5/7*7’( ﬁ,\/ﬁ////{// /C/// ffﬂi‘f%# [E?
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Do you normally work for a company/ organisation unrelated to
arts and culture?
06 (3) Al S 2

Do you classify yourself as a multiple job holder?

(4) J‘j*’ﬁ'é’ﬂl"ﬁ/ B [EPVEYE = PIRWT (5L ? () T F o0 PR T IRIVEYE 1)
7,5 YR (FUNARTH S5 BPYTRE) » 7 Fm P T
[ﬂjﬁjﬂ@‘wﬁ - What proportions of funding of vour creative work/
production are contributed by the following financial sources?
(Please indicate the respective approximate percentages) If you are a
multiple cultural job holder (e.g. a composer who is also a musician
and a music teacher), please attempt to provide an average
percentage for your work.

% AR S Financial Sources
FIEY Self-finance
- R RS Private / commercial firms
_ iR i’ﬁl Eli?ﬁi% fif ™~ (£ {F7="  Commercial sale (including products or
_ pu7d WJ) any form of deliverables)
L= p‘u Sl G Foundations or trusts
~ Iy 2 YR (c[Jyr[l[ai&Jljng%U/ Government / public funds (project /
_ rg b programme)
? ﬁ?}’?ﬁﬁfﬂéﬁﬁ Organisation(s) subsidised by public
funds

(5) iR BRI PRRIEAEAS ¥ (MR Al=?
How much time a week on average you dedicate to arts /cultural
activity or creative production?

- AR ERRE S P [ Average Working Hours per week on

7 Al T ] arts, culture or creative production

v activity

01 35T 35 hrs or above

02 21341 21-34 hrs

3 11-20 'J‘Eﬁ 11-20 hrs

14 1-10 J*Eﬁ 1-10 hrs

5 EEEEEEE Y IHJEJTEJF‘ HF‘ Engaged in activities unrelated to arts/
EI*J culture

(6) PRI R (B )
Ej 4 (B W (SRR )
gould you tell us, approximately, the monthly income from your
activities (related to arts, culture and creative production and non-arts
sources)?
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(@) = (=~ B gEigls (o) =9 (™~ 25 gl SR e G
C Ef =N 7 )
Arts, culture and creative ~ Non-arts & culture or non- Broad Range of
production related creative production related Monthly
Income (HK$)
O O 1 $9,999 g I'| ™ or
less
O 0 2  $10,000-14,999
O O 3  $15,000-19,999
O 0 4  $20,000-24,999
O O 5  $25,000-29,999
O 0 6  $30,000-34,999
O O 7  $35,000-39,999
O 0 8  $40,000-49,999
0 0 9 $50,000 ﬁ?J‘)J— or
above
(7) %'fiﬁ—* FEEELRL L (P28 24— )
lease tick whether you (Tick more than one as necessary)

v

01 aFT(E Work from home

2 FERPE T e Work on rented premises away from

home
O3 BER PSPPI (B4 /AllHE Own your own work/ creative space
04 HEY f“‘/}?;;gff‘%ﬁ%gfj?aif I'|— = Work at the premises of an arts/ cultural
organisation
15 T}Ffﬁ}%‘é@??}‘?ﬁﬁ@fﬁaif '|= (&=  Work at government owned or subsidised

premises
06 (FMo ﬁ%?ﬁ (Other, please add
B e e ) here: ... )
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FIZ ¥ 1 E J%E]fﬁ:j ["EflfJEEU?fLB;’?:, e
SECTION B: ABOUT THE ENVIRONMENT AND CLIMATE FOR YOUR
ACTIVITIES

7 TR S (BRI S
We would like to ask a few questions about how you feel about the environment
and climate for arts and cultural activities in Hong Kong.

(©2) PN SRR (RERIE )
How would you rate the skills level in Hong Kong in the following
areas? (Please tick the appropriate boxes)

i EE A i

Excelle Good Average Poor Very Poor

nt

1 2 3 4 5

0 0 O 0 O (8_a_i) /Y A ayE: (& f}ﬁ;’fﬁﬁ/ﬂﬁc)@ﬂ,ﬁ K 5 )
Creative Content /work (i.e. to enable you to
create)

0 0 0 0 0 (8_a_ii) #7saF! 7&»[@75’
Business management and planning

0 0 0 0 0 (8_a_iii) /7/1%/7%?5 K 7?‘/'/;37
Marketing and promotion

O O 0 O 0 (B_a_iv) e R ft M H IRt IRETA e

Information & Communications Technologies
(ICT) and new technologies

(gb) r'ﬁ;i/[[[FF_;ﬁfE—k ﬁuﬁﬁ%‘ﬁlf"iﬁ?”ﬁ;ﬁ 2 ( S Al k L)
How would you rate the availability of training in the following areas?
(please tick the appropriate boxes)

g ’Ezj'ﬁi B TR TR R

W Good Average Poor Very Poor

Excellen

t

1 2 3 4 5

O 0 0 0 0 (8_b_i) /1 Ay (7 TR R i 57)
Creative Content /work (i.e. to enable you to
create)

0 O 0 0 0 (8_b_ii) %’if@%ﬂ/ ke ﬁy‘?,
Business management and planning

0 O 0 0 0 (8_b_iii) /7/1%/}??} A ﬁ/'/éﬂ”f
Marketing and promotion

0 0 0 0 O (BLb_IV) ENESE K H PR i ]

Information & Communications Technologies(ICT)
and new technologies

(8c) ANPGRS AREY A 2 ( |

[ j A .

How would you rate the appropriateness of training in the following
areas? (please tick the relevant boxes)

R g FEE E 2RE Tl
Excellen Good Average Poor Very N/A
t Poor
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1 2 3 4 5 6
0 0 0 0 0 0 (8_ci) /YA AIE (E fﬁﬁﬁﬁﬁ//ﬁ;—gf/ﬂjg 5 57)
Creative Content /work (i.e. to enable you to
create)
O 0 O O 0 O (8_c_ii) i%;/fﬁ,f/ kK ﬁ}j,
Business management and planning
0 0 0 0 0 0 (8_c_iii) [7/#3#?; X
Marketing and promotion
0 0 0 0 0 0 (8_C_iv) 2 ¥FHE/ 72 W H [ frIg % {77 [
Information & Communications Technologies
(ICT) and new technologies
O EHBUETIE ) BIREL S U ET | SR Py S

FiER pRC FiEd TER ARE
Very Impor Averag Not Insignifi- 734"
Important tant e Important cant N/A

1 2 3 4 5 6

0 0 0 ] 0 0 (9_a) £29 * | FE=TEH
Local individual / household consumers

0 0 0 0 0 O (9_b) #1497+ = fyf
Local private sector companies

0 0 0 0 0 0 (9_c) #+4° “ﬁi%g/ /c//

Local public sector organisations/
companies

0 0 0 0 0 0 (9_d) // 1= Jefis /27/ ﬁ—m@ﬁ ket & Al

(Ef/f; vE# % ) Chinese mainland
companies, organisations and individuals
(including inbound tourists)

0 0 0 0 0 O (9_e) W It v il ﬁ}«ﬁ K+ %7 5//777’
7% ) Over-seas companies,
organisations and individuals
(including inbound tourists)

(10) AR FREIIRRLA RS 7 (e S{EVAEER PV B

(G e VTR VB

E‘[*JF[ J;[EI

Turnlng to your customers and/or client base how would you rate
the financial significance to you / your company of the following
categories during the past 2 years? (Please tick the appropriate boxes)

How would you generally rate the avai

ability and appropriateness

of financial support from the following sources? (Please tick the

appropriate boxes)

Hp 2
Excel  #¥ Fial = Very  Ti"]
lent Good Average Poor Poor N/A
1 2 3 4 5 6
a 0 0 0 0 0
a 0 0 0 0 0
4 U U U U U
4 U U U U U

(10_a) /=51 S H e55)

Government / Public funding

(10_b) #H-= 1 ﬁ?}l’ﬁ (4D
Foundations /'trust (private)

(10_c) £ *pufle| il eyt

Private sector investment / venture capital
(10_d) £ | g prodicy

Private / Commercial Sponsorship
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(L1) gy EEE A SRR R EOSL R | SR 1) BURIR R 2% £
Fwyr,o
How would you rate the availability and costs of
infrastructure/premises to undertake your work?

J';fq, E S
LA T =S Very
Exceilent Good Average Poor Poor
1 2 3 4 5
0 0 0 0 O (11_a) ﬁfd;%ﬁ?/ I 72%/[57*/%
Availability of appropriate premises or venues
i B 2Rl
Very it , dr
Expensiv Expe ? il fpidr Very
e nsive Average Cheap Cheap
1 2 3 4 5
0 0 0 0 0 (11_b) &£~ /F/%jf//g;/ iﬁ#/ IR % gL

L//
The cost of infrastructure / premises to undertake
your work

(12) E&_“L* FI-BEEEVT (VR RIE? (Gt i EotEE Fv i)

ow important are the following to you’? Please tick the appropriate

boxes.
HiTEIR TER
@ery Eifel Not E'Ffilf?
Impor-  Impor ?I{Ej Impor-  Insignifi-
tant tant Average tant cant
1 2 3 4 5
0 0 0 0 0 (12_a) Eaf//iﬁ;";%?ﬁ L AIE TR LRk

Exchange of ideas/ experience with other
creators/ artists in Hong Kong?

0 0 0 O 0 (12_b) Z=p Jf 2% | g * T JEd & it
Exchange of ideas/ experience with other
creators/ artists in other countries?

0 0 0 0 0 (12_c) 7 ELEIgllfER1E] | #7%

Adequate physical space/ premises for you to
create?

O O O O O (2_d) i#E (s %’%ﬁﬁfﬁ@
Intellectual Property Rights (e.g. copyright and
industrial design patents)?

0 0 0 0 0 (12_e) enFt K%

Information and communications technologies?
(12_f) g 1~ (12_e ) #4512 // FIfl 78 TEIRL o i e
g&ﬂl"/f“f/p/ﬂ//é”/if‘f,@//é"/ 7 ( f/’ P~ F)

If you answered “very |mportant or |mportant” to question (12_e) please
indicate for which purposes ICTs are important? (Tick one or more as

necessary)
v ERE lpﬂ Purposes
0 1 e Fl Business and administration
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0 2 & Fﬁ#ﬁ?ﬁ@%ﬁpfjgﬂiﬁﬁlgg 1=

03 Ao
SR i T e
05 THIERE FAVEERT (R e Fglj/ [

iR

Creation and production of product or
service

Distribution

Promotion

‘Point of sale’ application (i.e. where the
cultural product is presented or
purchased)
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13) f:_7 FITRIC ™ H R E ) 2

i

FREYY (RS Y

In your opinion which of the following could help improve the arts

and cultural scene in Hong Kong?

EFV":}H'Q j%[l
*7 IET fil
7 EE'J i ?leﬁjj [Fil
Neither T filE: i
Strongly fﬂJaL agree nor Disagre Strongly
Agree Agree disagree e Disagree
1 2 3 4 5
U U U U U
U U U U U
0 0 0 0 0
0 0 0 0 0
0 0 0 0 0

(13 _a) ﬁi‘ﬁéf/ f//F/i/g’T”// iﬁ? Jo-Jza
Stimulate more commercial sponsorship for the
arts.

(13_b) /11 f1 £ [ “HfgA124%

Provide more venues for arts and cultural use

(13_c) =diff1 ~ | SEFH)” //fl IR 2 [~
gf//%' 7t

Reform the primary and secondary curricula to

include more arts and cultural elements.

(13_d) jpltef 2t/ | 275 21 f9 150 oy iy

&% Promote Hong Kong artists / cultural

organisations to other regions / countries.

(13_e) F¥fif¥ ("B il f1 %4

More government support for the arts / culture.

(13_f) /98 L Other(ﬂ%‘%’ﬂf/ Please specify)
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= {5 AR
SEC ION C: SOCIAL BENEFITS AND IMPACTS

fﬁ«wrﬁﬁr?fﬁ fio —tﬁ*fﬁ’ ﬁ“;ﬁj ORI AR 2 G TR 2= 2R
TR FE BT

Finally here are some questions about your evaluation of the possible social
benefits and impacts of your activities. On a scale from ‘Strongly Agree’ to
‘Strongly Disagree” what are your responses to the following statements?

(14) "‘bﬁﬂﬁd BT

Cultural and creative activities:

IR
.7

:’EE'J 'j fil :JEELT fil
Neither T filE i

Strongly fﬂJaL agree nor Disagre Strongly

Agree Agree disagree e Disagree
1 2 3 4 5
0 0 0 0 0 (Q4_a) FLUELERLG R ERE 2p p

Help to improve communication of ideas,
information and values

O O O O O (14_b) E/, TELEI T il 8 [ 2 2 ey
Help to improve understandlng of different
cultures and lifestyles

O O O O O (14 _c) 20 i i d#
Help to develop a sense of community identity

0 0 0 0 0 (14_d) E/, el T [ ﬁ?" bi;/’[ffﬁfi
Help to increase community well-being and quality
of life

0 0 0 0 0 (14_e) 7/ f’]’/fﬁ ﬁ%ﬂ/ﬁr/g[/b/mﬁvf/
Help to convey tﬁe history and heritage of Hong
Kong

O O O O O (L4_f) &gyt o LI 9051 I
Help in building a distinctive regional and
international profile for Hong Kong

0 0 0 0 0 (A9) FLEEEANE - AIFI R [ R
B
Help to forge creativity, innovation and
professionalism in the arts & cultural industries
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CU L I AR (e
SECTION D DEMOGRAPHIC DATA

(15) 1 " %R (Gl fosssa vk

Demographic Data (Please tick the appropriate boxes)

v (15_a) /44)/ Gender
11 flMale
7 2 ¢ Female

(15_b) =/7 Your Mother Tongue
| [N Cantonese
[{E;[:—, Putonghua
Engﬁsh
JEH Others (%@mﬂf please
SPECIY: i )

[ R
A WOWN P

(15_c) #%7Age
16-19

20-24

25-34

35-44

45-54

55-64

65 fvI']_F or above

N Y O B
~No o~ WwWDNPR

(15_d) 2R HE (REEP
Educational Attainment (highest level
completed)

01 'J‘%»ﬁ‘},l‘ﬂ Primary or below

02 FJflr (flr—= =f1=) Low to Secondary School

(F.1-F.3)
13 ﬁ FIt (plrp9=fl1=r) Upper Secondary School
(F4 F.5)

04 SEE[ (fl1t Z 1) Matriculation (F.6 - F.7)

0] 5 y%' | ¥ & p‘/’ggjg’gﬂ Certificate / Diploma or
associate degree

06 F4 S WH 5 7= Bachelor Degree or
equivalent

07 ﬁﬁj ﬁ&fﬁ:j =k Master or Doctoral degree

BB AR f%‘n%mﬁ?lﬁnﬁ'ﬂéﬁ%ﬁﬂ'#;ﬁ YRR EIRIpIE
Hlo

Thank you for sparing the time to respond to these questions, your
responses will be very useful for developing measures to assist the
cultural industries in Hong Kong.
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YPSCE RV DYPREE EYCIIRR - GE T PRI

When the survey and report have been completed would you be interested
in receiving the Executive Summary of the report? (Please leave us your
contact if Yes)

I¥iF * Respondent I 5 Title:
FFE;“'ETFI Tel: e Fax: Fﬁﬁﬁ%ﬁj—E -mail:

2l £ Company:

- Address:

AF! Website:

(y[/,_c//’*//’f? =4 g T P E A R L f’iﬂ,}% 5“47 9122 2667)
(For any enquiry, please contact Patrick Mok at 915@ 2667)

[ END]
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4.25 Perception of the Social Functions of the Activities of
Respondent Organisations

APPENDIX: QUESTIONNAIRE
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1. Introduction

International Intelligence on Culture (IIC) was commissioned by the Hong Kong
Arts and Development Council (HKADC) to conduct the Hong Kong Arts and
Cultural Indicators project in December 2003, and IIC sub-contracted the
Survey of the Promotion and Distribution Stakeholders as part of the above
project to the Hong Kong Policy Research Institute (HKPRI). This report
summarizes the major findings of the survey.

2. Objectives

The objectives of the survey were to understand:

(e) the different sub-sectors in the arts and cultural sector in which the
respondent organisations were engaged,;

() some operational information of the respondent organisations;

(g) the respondents’ perceptions of the conditions that might affect arts
and cultural activities in Hong Kong; and

(h) the respondents’ perceptions of the social benefits and impacts of the
activities of their organisations.

3. Methodology

3.1 Target Respondents

The target organisations were those engaged in promotion or distribution
work in the arts and cultural sector in Hong Kong, and the respondents were
requested to express their views on behalf of their organisations. The
respondent list was compiled by the Hong Kong based researchers working
with International Intelligence on Culture and supplemented by the HKADC.

3.2 Data Collection

The mail survey was conducted in the period from late October to late
December 2004. It was based on a specifically prepared questionnaire which is
printed in full at the end of this Annex.
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3.3 Response to the Mail Survey

A total of 279 copies of the questionnaire were mailed? (including a few
sent by e-mail) and there was a target response rate of 50. After subsequent
telephone follow-up, 62 copies of the questionnaire were returned and could be
used for analysis. This represented a reasonable 22.2% response rate.

4. Major Survey Findings

(Note: The number of respondents to some questions may vary from the total number of
62 due to unanswered guestions).

4.1 Respondents’ Positions in Their Organisations

Among the respondents, 33.9% were the chief executive officers /
managing directors of their organisations; 21.0% were owners / partners; and
11.3% were chairpersons. Other positions held by the respondents were artistic
directors (14.5%) and spokespersons / external affairs officers (4.8%). In
addition, 33.9% claimed that they held positions different from the above.
(Table 1)

Table 1 Responses to the Question “Can | ask your position in the
company / organisation?”

%
Owner / partner 21.0
Chairperson 11.3
Chief Executive Officer / Managing Director 33.9
Artistic Director 14.5
Spokesperson / External Affairs Officer 4.8
Others 33.9
Number of respondents: 62

Note: The percentage total may not be equal to 100% since respondents were allowed to give
multiple answers.

2 Due to the Personal Data Privacy Ordinance, the correspondence information of some respondents had
to be kept confidential by the HKADC, and consequently their copies of the questionnaire were sent by
the HKADC.
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4.2 Years of Establishment of Organisations

The ages of the respondent organisations were spread quite evenly
among different ranges: 1 — 4 years (22.6%); 5 — 9 years (19.4%); 10 — 20
years (25.8%); and more than 20 years (32.3%); none had been established for
less than one year. (Table 2)

Table 2 Responses to the Question “How long has your company /
organisation been established in Hong Kong?”

%

Less than 1 year 0.0
1-4 years 22.6
5-9 years 194
10-20 years 25.8
More than 20 years 32.3
Total 100.0

Number of respondents: 62

Note: The percentages may not add up to 100.0% due to rounding.
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4.3 Sub-sectors of Arts and Culture in which Organisations were
Engaged

Among different sub-sectors of arts and culture that the respondent
organisations were engaged, higher percentages were in “visual arts” (25.8%);
“music” (21.0%); “dance” (21.0%); “theatre” (19.4%); “literature” (14.5%); and
xiqu (11.3%). The rest were below 10%. (Table 3)

Table 3 Responses to the Question “In which of the following fields of art
/ culture is your organisation active?” (Multiple answers allowed)

Categories %

Dance 21.0
Film 4.8
Literature 14.5
Music 21.0
Theatre 19.4
Video 4.8
Visual arts 25.8
Xiqu 11.3
Design 6.5
Crafts 1.6
Object art 1.6
Photography 3.2
Advertising 1.6

Number of respondents: 62

Note: The percentage total may not be equal to 100% since respondents were allowed to give
multiple answers.

4.4 Nature of Organisations

Over half (51.6%) of the respondent organisations were registered as
private companies, and 40.3% as charitable organisations or organisations
under the Society Ordinance. (Table 4)

Table 4 Responses to the Question “What is the nature of your company
/ organisation registration?”

%
A private company (partnership or limited 51.6
company)
A charitable organisation or an organisation 40.3
registered under the Society Ordinance
Others 8.1
Total 100.0
Number of respondents: 62

International Intelligence on Culture, Cultural Capital Ltd. and Hong Kong Policy Research Institute
52




Final Report — Annexes & Appendices HK Arts & Cultural
Indicators

4.5 Full Government Subvention

Only 14.5% of the respondents reported that their organisations were
fully subsidized by public funds. (Table 5)

Table 5 Responses to the Question “Is your company / organisation
WHOLLY subsidized by public funds (including subvention of
government / public bodies or foundations managed by the
government / public bodies)?”

%

Yes 14.5
No 85.5
Total 100.0

Number of respondents: 62

4.6 Partial Government Subvention

Only 30.6% of the respondent organisations were partly subsidized by
public funds. (Table 6)

Table 6 Responses to the Question “Is your company / organisation
PARTLY subsidized by public funds and/or private foundations
or trusts?”

%
Yes 30.6
No 69.4
Total 100.0
Number of respondents: 62

4.7 Contribution by Government Funds and Private Foundations or
Trusts (for Respondents Whose Organisations Received Partial
Government Subvention)

Among those organisations which were subsidized partly by public funds,
nearly half (47.4%) derived more than 80% of their operating budgets from this
source. Just over one-fifth (21.1%) received 20% or less. The contribution of
public funds to the rest was spread quite evenly in different proportions of their
budgets.

In addition, over half (55.6%) of these organisations received no funding
from private foundations or trusts; 27.8% had more than 40% of their operating
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budgets funded by this source; 16.7% of these organisations had 20% or less.
(Table 7)
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Table 7 Responses to the Question “If ‘Yes’ then what percentage of your
annual operating budget is contributed by:”

%
% of annual operating budget Government funds Private foundations or
contribution trusts
0% 0.0 55.6
1-20% 21.1 16.7
21-40% 10.5 0.0
41-60% 10.5 16.7
61-80% 10.5 0.0
Above 80% 47.4 11.1
Total 100.0 100.0
Number of respondents: | Number of respondents:
19 18

Note: The percentages may not add up to 100.0% due to rounding.

4.8 Annual Turnover of Organisations in 2002/03

More than half (52.5%) of the respondent organisations had an annual
turnover of one million Hong Kong dollars or less in 2002/03; about 22% had
1.1 to 10 million (22.1%) and more than 10 million (22.0%). (Table 8)

Table 8 Responses to the Question “Could you tell us, approximately,
what is the annual turnover of your company / organisation in

2002/03?”

%

Less than HK$0.5m 28.8
HK$0.5-1.0 m 23.7
HK$1.1-5.0m 17.0

HK$5.1 - 10.0 m 5.1

HK$10.1 —20.0 m 8.5
More than HK$20.0 m 13.5

N/A 3.4
Total 100.0

Number of respondents: 62

Note: The percentages may not add up to 100.0% due to rounding.
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4.9 Number of Employees in Organisations

About half (48.3%) of the respondent organisations had 10 employees or
fewer; 30.0% had 11 — 50 employees; and 11.7 % had more than 50. And
10.0% claimed that they did not employ any people. (Table 9)

Table 9 Responses to the Question “How many people does your
company / organisation employ (including full time and part time
employees)?”

%
0 10.0
1-10 48.3
11-50 30.0
More than 50 11.7
Total 100.0
Number of respondents: 60

4.10 Proportion of Full-time Employees (for Respondent Organisations
Which Had Employees)

Among those respondent organisations which had employees, 41.9%
had more than 80% full-time employees; 34.9% had 41 — 80%; and 18.6% had
40% or less. 4.7% reported that they had no full-time employee. (Table 10)

Table 10Responses to the Question “What percentage of these is full-

time?”
%
0% 4.7
1-20% 7.0
21-40% 11.6
41-60% 23.3
61-80% 11.6
Above 80% 41.9
Total 100.0
Number of respondents: 43
Not defined: 11

Notes:
a. The percentages in the above table may not add up to 100.0% due to rounding.

b. 54 respondents reported that their employee numbers were greater than ‘0, (i.e., they had
employees), and they were included in the analysis in this and the next sections, i.e.
sections 4.10 and 4.11.
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4.11 Employee Mix (for Respondent Organisations Which Had
Employees)

Approximately half or more than half of the respondent organisations had
no employee for the following work:
- “Development (e.g.: R&D) / Production” (75.0 %);
- “Teaching / education” (73.1%);
- “Sales & marketing” (57.7%); and
- “Technical / support” (49.1%)
In addition, about one-third (32.1%) had no employee for artistic /
creative work. (Table 11)

Table 11Responses to the Question “Of the total number of employees,
how many are:”

%
0% 1-20% | 21-40% |41-60% |61-80% | Above Total No. of
80% respondent

S
Artistic / creative 32.1 22.6 20.8 7.5 5.7 11.3 100.0 53
Managerial / 9.4 34.0 26.4 151 3.8 11.3 100.0 53
Administrative
Teaching / 73.1 5.8 5.8 3.8 1.9 9.6 100.0 52
education
Sales & 57.7 23.1 7.7 5.8 1.9 3.8 100.0 52
Marketing
Development 75.0 17.3 1.9 1.9 0.0 3.8 100.0 52
(e.g.: R&D) /
Production
Technical / 49.1 15.1 20.8 5.7 1.9 7.5 100.0 53
support
Others 88.5 1.9 0.0 3.8 3.8 1.9 100.0 52
Notes:

The percentages in the above table may not add up to 100.0% due to
rounding.

Instead of the actual numbers of individual categories of employees
reported in the returned questionnaires, their percentages with respect to
the total number of employees of an organisation was calculated and
presented.

The percentages of different categories of employees were derived by
dividing the numbers of individual categories of employees by the total
number as indicated by a respondent.

The percentage total of individual categories of employees of an
organisation may not be equal to 100 since some employees might have
more than one role as indicated by some respondents.
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4.12 Perception of the Skills Level in Hong Kong

In relation to the levels of the four skills areas, over 70% of the
respondents’ rating them on the “excellent” to “average” side: (Table 12)
“creative content /work” (89.9%);
- “business management and planning” (81.9%);
- “information and communications technologies (ICT) and new
technologies” (78.7%); and
- “marketing and promotion” (72.1%).

Table 12Responses to the Question “How would you rate the skills level

in Hong Kong in the following areas?”
Excellent | Good | Average Poor Very Poor | Total No. of
respondents
Creative Content 1.7 49.2 39.0 8.5 1.7 100.0 59
work
Business 1.6 34.4 45.9 16.4 1.6 100.0 61
management
and planning
Marketing and 4.9 21.3 45.9 23.0 4.9 100.0 61
promotion
Information & 115 21.3 45.9 14.8 6.6 100.0 61
Communications
Technologies
(ICT) and new
technologies

Note: The percentages may not add up to 100.0% due to rounding.

4.13 Perception of the Availability of Training

Contrary to the perception of skills standards, the respondents’ rating of
the availability of training for these skills tended to be on the “average” to “very
poor / poor” side. The ratings were: “excellent / good” (about 12% - 25%);
“average” (about 36% - 42%); and “very poor / poor’ (about 36% - 48%).
(Table 13)

Table 13Responses to the Question “How would you rate the availability
of training in the following areas?”

%
Excellent | Good | Average Poor | Very Poor | Total No. of
respondents
Creative Content 5.1 16.9 35.6 37.3 5.1 100.0 59
'work
Business 3.4 13.6 42.4 30.5 10.2 100.0 59
management and
planning
Marketing and 1.7 10.2 40.7 35.6 11.9 100.0 59
promotion
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Information & 3.4 22.0 39.0 27.1 8.5 100.0 59
Communications
echnologies (ICT)
and new
echnologies

Note: The percentages may not add up to 100.0% due to rounding.

4.14 Perception of the Appropriateness of Training

In a similar vein to the perception of the availability of training for the four
skills items, the respondents’ ratings of the appropriateness of training tended to
be on the “average” to “very poor / poor” side. The percentages of the ratings
were: “excellent / good” (about 15% - 22%); “average” (about 33% - 43%); and
“very poor / poor” (about 27% - 33%). However about 10% - 16% reported that
it was not appropriate for them to rate the appropriateness of training for the
respective skill items. (Table 14)

Table 14Responses to the Question “How would you rate the
appropriateness of training in the following areas?”

%

Excellent| Good |Average| Poor | Very N/A Total No. of
Poor respondent

S

Creative Content 3.4 18.6 40.7 23.7 3.4 10.2 100.0 59

'work

Business 1.6 14.8 42.6 21.3 8.2 115 100.0 61

management

and planning

Marketing and 0.0 14.8 36.1 23.0 9.8 16.4 100.0 61

promotion

Information & 1.6 19.7 32.8 24.6 8.2 131 100.0 61

Communications

technologies

(ICT) and new

technologies

Note: The percentages may not add up to 100.0% due to rounding.
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4.15 Financial Significance of Different Sources of Funding

77.4% of the respondents considered local individuals / household
consumers were financially very important / important to their organisations
during the past two years. The next three important categories were local
public sector organisations / companies (38.3%), local private sector companies
(37.7%) and overseas companies, organisations and individuals (29.5%). The
least important was Chinese Mainland companies, organisations and individuals
(11.5%). (Table 15)

Table 15Responses to the Question “Can you indicate the financial
significance of the following categories of customers, audiences
and/or client base to your company/organisation in the following
categories during the last 2 years?”

%

Very |(Important|/Average Not [Insignifican| N/A | Total No. of
Important Importantit respondents
Local 46.8 30.6 16.1 1.6 4.8 0.0 | 100.0 62

individual /
household
consumers

Local private 16.4 21.3 37.7 115 8.2 4.9 | 100.0 61
sector
companies

Local public 18.3 20.0 317 10.0 15.0 5.0 | 100.0 60
sector
organisations/
companies

Chinese 6.6 4.9 29.5 24.6 21.3 13.1 | 100.0 61
mainland
companies,
organisations
and individuals
(including
inbound
tourists)

Overseas 18.0 115 32.8 131 14.8 9.8 | 100.0 61
companies,
organisations
and individuals
(including
inbound
tourists)

Note: The percentages may not add up to 100.0% due to rounding.
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4.16 Change of Audience / Client Base

60.0% of the respondents reported that their organisations’ audience /
client bases had grown as compared to 2002/03, but 20.0% thought they had
decreased, and the other 20.0% felt they had not changed. (Table 16)

Table 16 Responses to the Question “Would you say that, in comparison
to 2002/2003, your audience / client base or market has:”

%

Decreased 20.0
Grown 60.0
No Change 20.0

Total 100.0

Number of respondents: 60

4.17 Percentages of Change of Audience / Client Base (for Respondents
Who

Reported Change of Their Audience / Client Bases)

Among those respondents who said that their audience / client bases had
decreased as compared to 2002/03, approaching half (45.5%) were in the
range of 20% or less, and the remainder (55.5%) had decreased more than
20%.

Among those respondents who said that their audience / client bases had
grown, over 70% (72.2%) were in the range of 20% or less. (Table 17)

Table 17 Percentages of Change of Audience / Client Base

%
Decreased Grown
Less than 11% 18.2 27.8
11-20% 27.3 44.4
21-30% 27.3 11.1
31-50% 18.2 8.3
More than 50% 9.1 8.3
Total 100.0 100.0
(Number of respondents:11) (Number of respondents: 36)
(Not defined: 1)

Note: The percentages may not add up to 100.0% due to rounding.

International Intelligence on Culture, Cultural Capital Ltd. and Hong Kong Policy Research Institute
62




Final Report — Annexes & Appendices
Indicators

HK Arts & Cultural

4.18 Expenditure on Marketing and Promotional Activities

Over 60% (63.3%) of the respondent organisations spent 10% or less of
their annual budget on marketing and promotion in 2003/04; 25.0% spent 11-

20% of their budgets; and 11.7% spent more than 20%.

(Table 18)

Table 18 Responses to the Question “Approximately what percentage of
your annual budget (2003/2004) did you spend on marketing and

promotional activities?”

%

Less than 5% 33.3
5-10% 30.0
11-20% 25.0
21-30% 6.7
More than 30% 5.0
Total 100.0

Number of respondents: 60
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4.19 Perception of the Availability of Financial Support and Business
Support and Advice

Regarding the availability of financial support from the four sources, the
respondents’ ratings tended to be on the “average” to “very poor / poor” side.
The percentages of the ratings were: “excellent / good” (about 6% - 25%);
“average” (about 21% - 34%); and “very poor / poor’ (about 41% - 74%).
(Table 19)

The rating pattern of the availability of business support and advice for
the respondent organisations was broadly similar. The respective percentages
were 15.5%, 34.5% and 50.0%. (Table 19a)

Table 19Responses to the Question “How would you generally rate the
availability of financial support from the following sources?”

%
Excellent Good |Average | Poor |Very Poor| Total No. of
respondents
Government / public 8.2 16.4 34.4 16.4 24.6 100.0 61
funding
Foundations / trust 0.0 5.5 23.6 23.6 47.3 100.0 55
(private)
Private sector 0.0 5.7 20.8 26.4 47.2 100.0 53
investment / venture
capital
Private / commercial 0.0 12.1 29.3 29.3 29.3 100.0 58
sponsorship

Note: The percentages may not add up to 100.0% due to rounding.

Table 19a Responses to the Question “How would you generally rate
the availability of business support and advice for your business
/ organisation?”

%

Excellent Good |Average| Poor Very | Total No. of
Poor respondents
Business support 1.7 13.8 34.5 31.0 19.0 | 100.0 58
and advice

Note: The percentages may not add up to 100.0% due to rounding.
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4.20 Perception of the Availability and Costs of Cultural Premises or
Venues

About 40% (39.3%) of the respondents rated the availability of cultural
premises or venues as very poor / poor; 37.5% as average; and 21.4% as
excellent / good. (Table 20)

A majority of respondents regarded the cost of cultural premises or
venues as high with about 60% (56.9%) considering it as very expensive /
expensive, 29.3% as average; and 6.9% as very cheap / cheap. (Table 20)

Table 20Responses to the Question “How would you rate the availability
and costs of appropriate premises / venues”

%
Excellent | Good | Average | Poor |Very Poor| N/A | Total No. of
respondents

Availability of 1.8 19.6 37.5 23.2 16.1 1.8 | 100.0 56
appropriate
premises or
venues

Very Expensiv| Average [Cheap| Very N/A | Total

Expensive e Cheap
Cost of 13.8 43.1 29.3 6.9 0.0 6.9 | 100.0 58
appropriate
premises or
venues

Note: The percentages may not add up to 100.0% due to rounding.

4.21 Importance of Information & Communications Technologies (ICT)

Over 60% (60.3%) of the respondents considered information and
communications technologies (ICT) very important / important to their
organisations; 29.3% as average; and 10.4% as not important / insignificant.
(Table 21)

Table 21 Responses to the Question “How important are ICTs to your
activities/business/organisation?”

%
Very Important 17.2
Important 43.1
Average 29.3

Not Important 5.2

Insignificant 5.2
Total 100.0

Number of respondents: 58
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4.22 Purposes of Using ICTs (For Respondents who considered ICTs Very
Important / Important)

Among those respondents who considered information and
communications technologies (ICT) as very important / important to their
organisations, the most common purpose of using ICT was promotion (88.6%),
followed by business and administration (68.6%), creation and production of
product or service (57.1%), ‘point of sale’ application (42.9%), and distribution
(40.0%). (Table 22)

Table 22 Responses to the Question “Can you say for which purposes
ICTs are important?” (Multiple answers allowed)

%
Business and administration 68.6
Creation and production of product or service 57.1
Distribution 40.0
Promotion 88.6
‘Point of sale’ application (i.e. where the cultural product is 42.9
presented/purchased)
Number of respondents: 35

Note: The percentage total may not be equal to 100% since respondents were allowed to give
multiple answers.

4.23  Accessibility to Appropriate ICTs (For Respondents Who Considered
ICTs Very Important / Important)

Among those same respondents who considered information and
communications technologies (ICT) as very important / important to their
organisations, 60.0% rated the accessibility to such technologies as average;
25.7% as excellent / good; and 14.3% as very poor / poor. (Table 23)

Table 23Responses to the Question “How do you rate access to /
availability of appropriate ICTs?”

%

Excellent 5.7
Good 20.0
Average 60.0
Poor 14.3

Very Poor 0.0
Total 100.0

Number of respondents: 35
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4.24 Perception of Conditions for Improving the Arts and Cultural Scene in
Hong Kong

Over 80% of the respondents strongly agreed / agreed with the following
conditions that could help improve the arts and cultural scene in Hong Kong:
(Table 24)

“Stimulate more commercial sponsorship for the arts” (96.7%);

“More government support for the arts / culture” (93.5%);

“Reform the primary and secondary school curricula to include more arts
and cultural elements” (93.3%);

“Promote Hong Kong artists / cultural organisations to other regions /
countries” (86.9%); and

“Provide more venues for arts and cultural use” (83.6%).

Table 24 Responses to the Question “Which of the following could help
improve the arts and cultural scene in Hong Kong?”

%

Strongly |Agreed| Neither |Disagree| Strongly | Total No. of
agreed agreed nor d disagreed respondent
disagreed S
Stimulate more 67.2 29.5 3.3 0.0 0.0 100.0 61
commercial
sponsorship for the
arts

Provide more venues 45.9 37.7 131 3.3 0.0 100.0 61
for arts and cultural
use

Reform the primary 63.3 30.0 6.7 0.0 0.0 100.0 60
and secondary school
curricula to include
more arts and cultural
elements

Promote Hong Kong 54.1 32.8 13.1 0.0 0.0 100.0 61
artists / cultural
organisations to other
regions / countries
More government 68.9 24.6 6.6 0.0 0.0 100.0 61
support for the arts /
culture

Note: The percentages may not add up to 100.0% due to rounding.
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4.25 Perception of the Social Functions of the Activities of Respondent
organisations

Over 70% of the respondents strongly agreed / agreed that the activities
of their organisations could have the following social functions: (Table 25)

“Help to improve understanding of different cultures and lifestyles”

(93.3%);

“Help to improve communication of ideas, information and values”
(91.7%);

“Help in building a distinctive regional and international profile for Hong

Kong” (85.0%));

“Help to increase community well-being and quality of life (75.0%);

“Help to develop a sense of community identity” (75.0%);

A large number also strongly agreed/agreed that their organisations’
activities “help to convey the history and heritage of Hong Kong” (66.6%).

Table 25Responses to the Question “The activities of your company /
organisation:”

%
Strongly | Agreed | Neither |Disagree| Strongly | Total No. of
agreed agreed d disagreed respondent
nor S
disagreed

Help to improve 55.0 36.7 3.3 3.3 1.7 100.0 60
communication of
ideas, information and
values
Help to improve 58.3 35.0 5.0 0.0 1.7 100.0 60
understanding of
different cultures and
lifestyles
Help to develop a 36.7 38.3 16.7 5.0 3.3 100.0 60
sense of community
identity
Help to increase 45.0 30.0 16.7 3.3 5.0 100.0 60
community well-being
and quality of life
Help to convey the 48.3 18.3 23.3 6.7 3.3 100.0 60
history and heritage of
Hong Kong
Help in building a 53.3 31.7 13.3 0.0 1.7 100.0 60
distinctive regional
and international
profile for Hong Kong

Note: The percentages may not add up to 100.0% due to rounding.
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F}FJ%“?@%FEQuestionnaire Number:
By T R e 2 L RS
Section A: About your company/organisation

(2) R e Pl £ e SRR T R (e - o)

Can | ask your name and position in the company / organisation? (tick

one or more as

)

®3)

necessary)

(F,\'B;Uff‘%‘g},_'/ B[ BRI UK This is for the purposes of the survey and will remain

strictly confidential)

v

O 1 ﬁd} / ﬁ[k’ K

02 = ﬁ

3 = P ﬁf%’:ﬁgi

o 4 %a’%ﬁﬁi

05 é@% M Ej%l,. ==

88 Y (ﬁ%‘?éﬁﬁﬂ: ..............................
%29

et 2 Rl B9

Owner / partner

Chairperson

Chief Executive Officer / Managing
Director

Artistic Director

Spokesperson / External Affairs
Officer

..) Other (please

SPECITY: ot
)

How long has your company / organisation been established in Hong Kong?

pE 1L
1-4 =
5-9 F
10-20 =

*?'P i 20 F

00000 <
O~ wWN PR

'ﬁ\

/%’l‘%ﬁ—ql&_“rmﬂ[}ﬁ@ﬁ/d’f“i‘wq v FF? (p&
In WhICh of the following flelds 0

Less than 1 year
1-4 years

5-9 years

10-20 years

More than 20 years

2H— ZF)
art/culture is your organisation

active (tick more than one as necessary)

(3a) A (A s
Dance (identify from the following)

J
'—\
ypa

R VR VRS LT

T2 BRSSP OSSR

SR v PR
W)

04 RIRATENE

05 RIS

06 EESRERERNIORH /A

088 HE R )

Dance company / programme presenter
/ promoter

Dance School / teaching unit or
department of an institution

Critic (content provider of magazine,
web, or other electronic media)

Dance festival organizer
Operator of dance venue

Professional / social organisation
related to dance
Other (please

SPECITY: v,
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@b) AW %@ ity
F|Im identify from the following)
v
01 §L{]4ﬁf (== g@mrg Production house / studio & distributor
02 F%E%B?Eﬂéa?ﬁ Cinema operator
03 F%?@Q‘j? LA Film festival organizer
04 EHRYSRR 1 EN JEJF =17 ”ﬁ‘}f 2. Film school / teaching unit or department of
Eﬁ' b an institution
0 5 FE (R 1{ﬁglﬁ&ﬂ |% ﬁ%?ﬂ Critic (content provider of magazine, web, or
j @ 317k her el i di
T JEL) other electronic media)
6 ‘;:'?F Y E| r,rgﬁlg i/ﬂrﬁ’* ffﬁ Professional / social organisation related to
film
0 88X M (%%E Other (please
B e ) SPECITY: i )
(3_0) S
Literature (identify from the following)
v
01 SR /;&r‘@ Publisher / editor
02 F Book shop
0 3 HEERER Book fair organizer
04 %F%(m = 1@?[5‘/?[ ﬁ% ;‘1%’,%‘5‘ Critic (content provider of magazine, web, or
EHP IR other electronic media)
1 5 I?; & Library
6 Ty EEE r,rgp Jg /TH’* ffﬁ Professional / social organisation related to
literature
1 88X (%%E Other (please
B e ) SPECITY: i )
(3.d) W (TR
Comic (identify from the following)
v
01 H[‘ﬁr& / F} Publisher / editor
02 (@gf,) :FF Book (comic) shop
03 ; (@g,) gileasie (R Book (comic) fair organizer
0 4 F Fu A (RS ~ SR A E “1 ;‘1%’,%‘5‘ Critic (content provider of magazine, web, or
EHP IR other electronic media)
75 E’?@ﬁr' JFT;JEUEJ@;’ /%fﬁﬁ%—% Profgssional/social organisation related to
comic
1 88X M (ﬁ%%‘ﬁﬂ: ......................... ) Other (please
SPECITY: e )
(3e) (" T
u5|c (identify from the following)
v
o1 PF'[H[ Sl = B /jﬂ‘%?{,?ﬂ b Record company / programme presenter /
promoter
0 2 FSEERL 2R u?”, -Fp‘/”# Music school / teaching unit or department of
b an institution
03 ?ﬁ‘ﬂf\a* [y HT Music festival organizer
04 rTr i (h;‘—“fﬁ *AF %Fﬁ ﬁ%?ﬂ Critic (content provider of magazine, web, or
%41 other electronic media)
7 5 ’E'[ :ﬁr[m Music records retailer
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06 AEE N R EER] Agent / artists management company
07 P OK BEREETH Karaoke venue
] 8 E’?jﬁ %ﬁﬁéj%&dﬁf@f% /ﬁfnﬁﬁg’eiﬁ% Professional / social organisation related to
music
0 88 X (ﬁ??ﬁ Other (please
el e ) SPECITY: v )
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(3. ;%7?%@ )
Theatre (identify from the following)
v
01 BE R 2 EEE /}'@?ﬁ?ﬂ b Drama Company / programme presenter /
promoter
D2 ISR Sk PR £ v 5>5F Drama school / teaching unit or
it i department of an institution
3 (LS 1{ﬁglﬁ&ﬂ Py ﬁ%‘ﬁﬁ' Critic (content provider of magazine, web,
F j
LA or other electronic media)
O 4 AV EEETT S Theatre festival organizer
05 EHEHATETH Theatre venue operator
06 R F’L%F'@Eﬁf /%%‘Tﬁ%‘yﬁ Professional / social organisation related to
drama
1 88 X (%au Other (please
B et e e ) SPECITY: e, )
(Bo) AR (G T
Video (identify from the following)
v
01 SR ER ’F[J/ - E4 FI/ iﬁ?ﬁ Hik  Video production house / programme
presenter / promoter
02 @*F@ﬁ Video Retailer
03 %&@c AL EPE D [URY fﬁl%u;ég?%’r% Video school / teaching unit or department
b of an institution
04 Sy fpanEeE o Video festival organizer
05 WRYEPRTERY Operator of screening venue
06 b?ﬁﬁ% i ﬂj ;fz%ﬁg Critic (content provider of magazine, web,
551_411 or other electronic media)
07 Eﬁ”m%\i E ﬁrg TJrn’jiﬁwﬁg—J Professional / social organisation related to
video
1 88 EH {4 (ﬁ%ﬁ Other (please
L e e e ) SPECITY: ot )

(BN TR

Visual arts (|dent|fy from the following)

REINIES<: I/#ﬂ% an‘
}i,LEﬂ{s/f‘wﬁ*

R éfﬂ{s
#Lu(t S S H |“j

OO 0Oo <
hwN R

<R
ﬁ?}?ﬁ f ?#ffi | S |k

e
B 5
ESiiE E%”‘TEJFTJE ;ﬁﬁf[r—hﬁﬁk;{rﬁ

88 £l {4 (%am
R P )

Fpv

Agent / programme presenter / promoter
Public gallery / art museum

Commercial gallery

Critic (content provider of magazine, web,
or other electronic media)

Visual art school / teaching unit or
department of an institution

Art publisher

Professional / social organisation related to
visual arts

Other (please

SPECITY: i )
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D P T
Xiqu (identify from the following)
v
01 Eh ’F[J [ = HETE %?{,?ﬁ b Xiqu company / programme presenter /
promoter
02 F;&EHE‘EH/ S PV = BT Xiqu school / teaching unit or department
of an institution
03 F' (tﬁg?ff«;j‘& -|ﬁfjglﬁ\/ﬁ ]% ;fz%ﬁg Critic (content provider of magazine, web,
ﬁgﬂ{ f) or other electronic media)
04 ﬁﬁgh%@iﬁf&g IREEYH Xiqu theatre operator
05 EEEEE rTg REIE ¢ /ﬁ A Professional / social organisation related to
xiqu
1 88 & Y (%?—?-3 Other (please
L e e ) SPECITY: v )
B) (I
DeS|gn (identify from the following)
v
01 pH R zﬁr[F‘ Commercial / retail design gallery
2 P ;&ﬁrg Fashion design outlet
03 AT SAE 2 B%[‘ngfjr%ﬁ“ﬁ%”#]%fr* Design school / teaching unit or
department of an institution
0 4 %E’rﬁr—p P (RVFEE AR E PR - <% Design critic (content provider of
ﬁ_qﬂ;{F FL) magazine, web, or other electronic
media)
] 5 Eﬁ?%ﬁ’é]ﬁlfggfjg &/ ?fﬁigw}—%? Professional / social organisation related
f 1 :
to design
1 88 EH Y (%?—?-3 Other (please
B et ) SPECITY: it )
(BK) 2 (A T
Crafts (identify from the following)
v
01 ST Fﬁ! T lIEE Public craft gallery
n 2 % [E[@ Sl Private craft gallery
3 ﬁﬁi i&*u } B lﬂ Commercial craft retailer
04 TEE ['IpvT 2er iS55 EtA - Craft school / teaching unit or department
of an institution
05 FD;J] v(BVEERE ~ A E %?‘a &% Craft critic (content provider of magazine,
F web, or other electronic media)
16 E"_"_'i‘}ts H;IJ.EF /TH“ ?Fﬁ Professional / social organisation related

1 88 Y (%au

to crafts
Other (please

B e e ) SPECITY: et )
B PFESA T TER)
Object art (identify from the following)
v
01 ff’d[’i?_;i?ﬁﬁ#fg?f bhpy (7 F 1T ENE1RY) Object art merchandiser (importer /
exporter)
02 tER Manufacturer
0 3 ’LJ:%FZ Retailer
0 4 F i (FnEesE “[ﬁgl‘&ﬂ % ﬁ%ﬁﬁ‘?ﬂ Critic (content pr_ovider'of magazine, web,
F FL) or other electronic media)
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1 5 TP EfEE Jr%ragfjgjlﬁi /ﬁfﬁﬁ%dﬁ Prpfessional / social organisation related to
object art
1 88 kY (ﬁ%% Other (please
L TP ) SPECITY: o, )
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(B_m) Ay (7 T
Photography (identify from the following)

O

=

5

Y4

14 i VA ST S )

B8R
VRS~ SEI ]% ;fzﬂ\fgjﬁ Critic (content provider of magazine, web,

EiE (t

il
Eﬁi}%ﬁ{%

RIS 1 i

o8B H 4 (i
B et )

(3_n)

O

(4)

v
U

O

6

(3_0)

RFRAASE (7 T,

Photographic studio

Photo shops (photo-printing and photo-
finishing services)

Photo gallery

or other electronic media)

Professional / social organisation related to
photography

Other (please

SPECITY: voviei e, )

Digital En ertalnment (|dentify from the following)

4]

&ﬁﬁﬁ(gyﬁ*Lﬁ S

523) | fish Ay

;E*qf[f[‘/é(ﬁ?ﬁr%\' " T e (47

R~ SR )
a’iiﬁm(iil U3 SIS AN YD)

%ﬁﬁ

iI

)
‘&ﬁ’gm@ 5_&!9&* rﬁ [jg $\ /-rJrl:A TL:

o 88 H P (i
BT e, )

I e

Game (PC, on-line, mobile, console games,
etc) / animation publisher

Service provider of computer or digital
effects (film, video, games, etc.)

Distributor (importer / exporter of licensed
games)
Retailer

i (EFETE ~ S EI S ”Jéﬂ I Critic (content provider of magazine, web,

or other electronic media)

Professional / social organisation related to
digital entertainment

Other (please

SPECITY: viviei )

tising (|dent|fy from the following)

L A ey R T B 59)

2
3

[’ézﬂfﬁﬂf
F' FF = (FEegE %’ﬁgjﬁ‘}iﬂ ﬂ%ﬁﬁ%ﬁg?@ Critic (content provider of magazine, web,

i

g)

‘I:'”‘;

4 o ?Ifl FT"J i /rﬂ“ )Fﬁ
88 £l (%?pm
e TR )

fas "fl I BRI PE “?P‘J

What is the nature of your company / organisation registration?

BN SR P I D

%%
VI

Provider of advertising services
(production or media services)
Post-production house

or other electronic media)

Professional / social organisation related to
advertising

Other (please

SPECITY: v )

A private company (partnership or limited
company)

%ﬁ‘/iﬂ%\ (mHEE Y Z:4] A charitable organisation or an

organisation registered under the Society
Ordinance
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(6) AT /BRAR IR ? (ISPl R REIREIES | SRR
Is your company / orgamsatlon WHOLLY subsidised by public funds (including
subvention of government / public bodies or foundations managed by the

government/ public bodies)?

v
0 1 flYes
O 2 F\[ No

(6)  PEVAEERLAIIE SRR B OR C AW EFLT 2
Is your company / organ|sat|on PAR LY subsidised by public funds and/or private
foundations or trusts?

v
0 1 flYes
O 2 F\[ No

(6_a) YrTRL, o PR S (2002/03)] 1) 2P 15T ERLLL

If “YES” then what percentage of your annual operating budget is contributed by...

%
1 ﬁf’??}’”/ Government funds
2 CHE /f 4= Private foundations or trusts

7 %ﬁf/fﬁ // ﬁﬁ/ﬁ 2002/03 F BHVFF K T2 ) ?
Could you tell us, approximately, what is the annual turnover of your
company/ organisation in 2002/03?

v v
01 ’J)E?i%?ffﬁTSO Fjﬁ“ Less than HK$0.5 (1 6 %ﬁwlooll}‘ = 1500f 7+ HK$10.1-
m 15.
0o 2 i%FfISOE*lOO]}‘wHK%SlOm o7 i%FﬁflSOl]}“*ZOOOfﬂHKMSl-
Il 20
03 A 101f = 300f 7 HK$1.1-3.0 7 8 ?%WIZOOl]}‘ SOOOF 7 HK$20.1-
m Il 50
n 4 ?%Ff 301f = 500",Er 7 HK$3.1-50 7 9 #wwoooF 7+ More than
m HK$50
05 ?%F SOlf *1000f 7 HK$ 5.1-
10
8 BRI SHERIREIAE 2D (WIS BRRABED) 2
How many people does your company / organisation employ (including full time and
part time employees)? (8¢E' No. : )

(8_a) f/f//f,‘lﬂ/gﬂ//‘p D127 = 7What percentage of these is full-time?
( %)

(8_b) ﬂﬁfg/fgﬂ;//f// » £y 27p * 4L Of the total number of employees how many are:

FEUE N T3 F Artistic / creative staff 1 Mg
"Fffil [ == h f} Managerial /Administrative staff 2 I\kl(g(f
7 :F’[J f1 Teaching staff / education officers 3 I\kl(g(f
%\%ﬁik&ﬂ Jtﬁ%?’ﬁ, Sales & Marketing 4 :kl:ét(f
F (100 UK SO0 B3 5“7
Development (eg: R&D) / Production (eg: No.
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producers)

fefe/ L&~ £ Technical / support staff 6 *Hf
No.

Iy (ﬁ%ﬁﬂﬂ) Others (Please specify) 8 MEF
No.
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j;]‘# /7]/ E//E)_z/’7 ot /// \/i/[/,/ /t-ﬁ(,#&/*cjﬂ
SECTION B: ABOUT THE EN ONMENT AND CLIMATE FOR YOUR ACTIVITIES

= P = 2 il /ﬁkﬁrﬁ?ﬁ@ (B PSTRUR  S0RVEE
I would like to ask a few questions about your company / organisation’s opinions of the environment
and climate for arts and cultural activities in Hong Kong.

(92) PN {FI A GRSt 7 (G EipuAsiE FYRE)
How Would you rate the skills level in Hong Kong in the following areas? (Please tick
the appropriate boxes)

f[a'lt{f';,;ﬁ I+ ?Ilﬁl e
Exce{Ient Good Average Poor Very Igoor

1 2 3 4 5

O O 0 O O (9_a_i) A5 ’5/7// (/= FL2 il X 7]
gz g=7)) (Z/[/ //"/%jﬁgfffﬂ{?/# F
ﬂ/ﬁ# ’ ﬂﬁ@[/ﬁf//ﬁ/—*ﬁﬁ /ﬂ/ﬁ/ ”f/£’/7/ﬂ/7d‘f//
77
Creative Content (i.e. the skills / capacity that
you can draw on the talent pool - to produce or
service that is the core business of your
organisation). (This question seeks to gain an
impression of, for example, the quality of skills
available to use a mixing console for a music
recording studio, or the curatorial technique and
the skills available to a gallery to hang a Chinese
scroll or to choreograph dance work.)

0 0 O 0 0 (9_a_ii) #75pE ~ /?[&Uﬁ‘“gf
Business management, administration and
planning

0 0 0 0 | (9_a_iii) /7/1;5/}‘5/@ A 7;77‘/151
Marketing and promotion

O O 0 O O (9_a_iv) e R E) L K 2 I fEIEoR i ]
Information & Communlcat/ons technologies
(ICT) and New technology skills
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(9b)  EYNIEE F JIEERAVERR By 7 (G Vi v )
F T I |
How would you rate the availabili{y of training in the following areas? (Please tick the
appropriate boxes)

,J,zgj Bl Rl ?llﬁl TR 2 ]zﬁujt—a&j
W Good Average Poor Very Poor
Excellen
t
1 2
O 0 O 0 D O AU G R L e R
Tsprope=1 g7 (97 - f//"/%ﬁgfffﬁf 1 AEIE i1
FET R E 1B L o o g )
Creative Content (i.e. the skills / capacity that you
can draw on the talent pool - to produce or
service that is the core business of your
organisation). (This question seeks to gain an
impression of, for example, the quality of skills
available to use a mixing console for a music
recording studio, or the curatorial technique and
the skills available to a gallery to hang a Chinese
scroll or to choreograph dance work.)
0 0 0 0 0 (9_b_ii) %’f;jﬁgﬁfﬂ /‘?ﬁrk!/ﬂ*y‘“gf
Business management, administration and
planning
O 0 O 0 0 (9_b_iii) /7/1%1:@?3 K
Marketing and promotion
0 0 0 0 0 (9_b_iv) e574R ft X F o 1EIRETE 6 JE"]
Information & Communications technologies (ICT)
and New technology skills

(90) Ui Y G RS £ (R
How would you rate the appropriateness of training in the following areas? (Please
tick the relevant boxes)

R x HiE T
Excellen Goo Average Poor Very Poor N/A

t d

1 2 3 5 6

O 0 0 0 O O ) AU A Fa e LS e
Pl BT ) (I - AP R
HEF 5 | PR i s W o
PR )
Creative Content (i.e. the skills / capacity that
you can draw on the talent pool - to produce
or service that is the core business of your
organisation). (This question seeks to gain an
impression of, for example, the quality of skills
available to use a mixing console for a music
recording studio, or the curatorial technique
and the skills available to a gallery to hang a
Chinese scroll or to choreograph dance
work.)

0 O O O 0 O (O_c_i) HIHEE S IER
Business management, administration and
planning

0 0 0 0 0 0 (9_c_lii) /7/1%/}??; A 7,??’/’57
Marketing and promotion

O 0 0 0 0 0 (9_c_iv)erFHE/BE R E /%ﬁ//;ﬁﬁfi/ﬁﬁijj%ﬂ/

w
N
ol

N
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Information & Communications technologies
(ICT) and New technology skills
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(10) EEMIIPVEET - WSS F "f’vi/['iFF“‘J—‘ RS EllHES e S|
[ B MW IV RITE 7 (i {%}ﬁé’ﬂ%ﬁ?ﬁ,ﬁr/ i)
Can you indicate the financial singicancé of the following categories of customers,
audiences and/or client base to your company/organisation in the following
categories during the last 2 years? (Please tick the appropriate boxes)
TER |
HiER R R Not  EME T
Very Impor Averag Impor Insignifican "]
Important tant e tant t N/A
1 2 3 4 5 6
O 0 O 0 0 0 (10_a) 290 * 1 ?f—’%,jﬁ/‘ii%?;’
Local individual / household consumers
0 O 0 0 0 0 (10 b) £9E A F
Local private sector companies
0 O 0 0 O 0 (0_c) FHEE 1 Nl
Local public sector organisations/
companies
O 0 O N 0 O (10_d) f/nr e 2 /27/ . ﬁ}«fﬁﬂ Kt~ & ET
(GG
Chinese mainland companies,
organisations and individuals (including
inbound tourists)
O O O 0 0 [0 (10_e) % 7fﬂ~‘/,ﬁ?f’7/ , f;}@fg Kl * % t7 (i
b s,
verseas companies, organisations and
individuals (including inbound tourists)
(1) ¥ 2002/03 5 k=gt » 507 il | BAEPORPRL | % CTRRIBST Y ¢

Would you say that, in comparison to 2002/2003, your audience / client base or
market has:

v

0 1 N[ DECIEASE. . e (ﬁ?ﬁ”@ﬂfﬁjf@ 11 a)
(goto 11 _a)

0 2 TR GIOWN. .. oo, (ﬁﬁﬁfﬁurfﬂ% 11_b) (go
to 11 _h)

03 A GHAE NO ChANGE. .. ..o (ﬁ?ﬁ?ﬂfﬁ]f@ 12) (go
to 12)

(11 a) g7 " FEE, - AEFLTIAL D ?
If 'Decreased' by approximately what percentage?

v

O 1 Less than 11%]"]

O 2 11-20%

0 3 21-30%

0 4 31-50%

O 5 237> More than 50%

(L1_b) 47 (IR, ApEF LI 2 ?
If 'Grown' by approximately what percentage?

v

[ 1 Less than 11%/"]

0 2 11-20%

0 3 21-30%

0 4 31-50%

0 5 %3+ More than 50%
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(12)  FIZFl /45 2003/04 & B SRHBY 1 - 59 % DT 157 E4ERER ) iiérfﬂf | B L 7
Approximately what percentage of your annual budget (2003/2004) did you spend on
marketing and promotional activities?

Less than 5%]"] ™+
5-10%

11-20%

21 -30%

%% More than 30%

OO0 0Oo <
AR WN P

(13)  FEEIIE
r-|ow do you rate the availability of the following areas?
2 Vely

Excellent Good Average Poor Poor
1 2 3 4 5
(13_a) A+ ///[ SFIEs ki 5 Financial support
from the following sources?
U O 0 O O 13_a_i) P 1 eyt vt | i)
Government / Public funding
0 0 0 0 0 13_a i) B &/ [FFRE (B 1)
Foundations and trusts (Private)
0 0 O 0 O 13_a_iii) & * pustey [ m @y 4
Private sector Investment/ Venture capital
0 O 0 0 O 13_a_iv) .~ [y pugl
Private/ Commercial sponsorship
0 0 0 0 0 (13_b) #Apa s /// ﬁ&%‘”ﬁ&f//ﬁijﬁ# bg//;/f

Business support and advrce for your
business/organisation?
(13 _c) * T4 1 Ao s
Cultural premrses / venues
0 0 0 0 0 13 c i)3 ﬁ’g Ry | 2T
Availability of appropriate premises or venue:
gl i

\L..

Very fE
Expensiv Expensiv ?[ﬂ fd very
e e Average Cheap Cheap
0 O 0 0 0 13 c i) BBy [ 2 "”?%ﬁﬁ“

Cost of appropriate premrses or venues
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(1) DPRIR(CTSE R fl | R
Information & Communications Technologies and your work.

(142)  FHAEIAUCTS) S5 fif | BAGpOR 755 2Eife 2

How important are ICTs to your activities/ business/organisation?

R TEE
Very Elfel e Not =N
Important Important Average Important Insignificant
1 2 3 4 5
0 0 0 0 0

(L4b) o ¥ EIFCTS) Gy o B T 2 (128 25 )

Can you say for which purposes ICTs are important? (Multiple answers)

4 ERIEIRY Purposes

0o 1 i’ﬁﬁ’gfﬁﬁl Business and administration

o 2 & Fﬁ#,ﬁ?ﬁg%ﬁ]ﬂﬁj;ﬁﬁ@ (& Creation and production of product or
service

03 &Fﬁ (73 Hi Distribution

o4 pBER Promotion

5 e R RV (?F,%Q%\pﬁ}éfﬁj %é[if/ (% ‘Point of sale’ application (i.e. where the
Fﬁ#lpgl&j%@ cultural product is presented / purchased)

(L40) I fill RSV Gl oE R 8 7

How do you rate access to / availability of appropriate ICTs?

:J]z’i{f’ﬁl /as ?F"ll‘m = EJ f]r:
Exce{lent Good Average Poor Very Igoor
1 2 3 4 5
0 U 0 U 0

(15)  RLAVEITRIN ™ POy BURTE S 4 o (RS ?
In your opinion which of the following could help improve the arts and cultural scene
in Hong Kong?

E EEE’W FIHpE
B ZET TRl J'EFLT Il
Strong! Neither — T[filH Hi
y [l agree nor Disagre Strongly
Agree Agree disagree e Disagree
1 2 3 4 5
0 0 0 0 O (15_a) ff//gﬁf/ %@ﬁxgﬁ /s iﬁfq/ Ie-a
Stimulate more commercial sponsorship for
the
arts.
O O O O O (A5_b) AP £ [ RS
Provide more venues for arts and cultural use
O O O O 0 (15_c) e=idiy/1 f/éf—%;f}f@/yﬁ' s TR 2 [
ZEENFSTIIRE [

Reform the primary and secondary curricula
to include more arts and cultural elements.
0O 0 0 U (U5_d) RIS REES | B H
177718 5 Promote Hong Kong artists / cultural
organisations to other regions / countries.
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0O 0 0 U (15_e) S B £ L5
More government support for the arts /
culture.

(15_f) # 9@ pd Other%%f,%?ﬂf/ Please specify)
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153 TR By
SEC ION C:. SOCIAL BENEFITS AND IMPACTS

£ Z/DIT’*IEJ‘; T /*&Wfﬁtﬁ*ff H“ﬁ“’ﬁr‘ﬁlfﬂ%ﬁf%&%@f?ﬁf} r? Eﬁﬂfd%i G = JEﬁﬂ [l AP
thﬂfrﬂ VL -

Finally 1 would like to ask your evaluation of the possible social benefits and impacts of your
company / organisation on a scale from ‘Strongly Agree’ to ‘Strongly Disagree”.

(16) & /%}lﬁﬁ Jj—;%lp‘l

The activity of your company / organisation:

e EE'J Il FIHpE
H ZET [l ? Eﬁlj Il
Strongl Neither — T[flH i
y [l agree nor Disagre Strongly
Agree Agree disagree e Disagree
1 2 3 4 5
0 0 0 0 0 (16_a) /- WELEE & ~ #5571 U//E']//jg/gﬁﬁﬁf/

Help to improve communication of ideas,
information and values

O O O O 0 (16_b) 7 50kl Epr fil? e R {;’/’ 7
Help to improve understanding of different
cultures and lifestyles

0 0 0 0 o (16_c) 7l jﬂﬁﬂ%"ﬁ/?}ﬁ
Help to develop a sense of community
identity

0 0 0 0 0 (16_d) .g/ f'//c/;% r%@ﬁﬁyﬁ‘ T

Help to increase community WeII -being
and quallty of life

O O O O O (16_e) 7/ ”//ﬁfg Fy MR R W A [
Help to convey tﬁe history and heritage of
Hong Kong

. - . . O (W6N) BT BB R Y
G
Help in building a distinctive regional and
international profile for Hong Kong

RIS PISENE - CRoRE TR WANER RS R R
Thank you for sparlng the time to respond to these questlons your responses WI|| be very
useful for developing measures to assist the cultural industries in Hong Kong.
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YNEFEFIEIV- [ Wﬂ% SR %ﬁ“ R I
When the survey and report have been completed would you be interested in receiving the
Executive Summary of the report? (Please leave us your contact if Yes)

&4 * Respondent 3% 4 Title:
’Fl_,—”—ﬁﬁ Tel: HH Fax: thﬁ[H*’ﬁll—E mail:

o FJ £ Company:

Byl Address:

AF! Website:

(y[/’f‘//f//&g%/ / S LAY T 5”5,7‘[% » fr 9122 2667)
(For any enquiry, please contact Patrick Mok at 91!5 2667)

[ END]
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1 Introduction

International Intelligence on Culture (IIC) was commissioned by the Hong Kong Arts
and Development Council in December 2003 to conduct the Hong Kong Arts and
Cultural Indicators project, and IIC sub-contracted the Survey of the Consumption
and Participation Stakeholders, as part of the above project, to the Hong Kong Policy
Research Institute (HKPRI). The telephone survey was carried out from early to mid
September 2004. This report summarises the major findings of the survey.

2 Objectives

The objectives of the survey were:

(@) To gauge the frequencies of respondents’ participation in/consumption of
different kinds of arts and cultural activities;

(b)  To understand the factors that prevent the “non-participants” from participating
in such activities;

(c) To understand the following of the “participants”:
= the pattern of their participation in arts and cultural activities;
= their practice of arts and cratfts;
= their opinions of arts and culture; and

= the factors preventing them from participating more in arts and cultural
activities.

3 Methodology

3.1 Survey Coverage

The survey covered Hong Kong people aged 15-74 in households with residential
telephone lines.

3.2 Data Collection Method

The survey was conducted through telephone interviews. 1,800 residential telephone
numbers were selected from the residential telephone directory by random sampling.
The “last birthday” method was used to select from each household a member aged
15-74 for interview.
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3.3 Results of Telephone Calls

HK Arts & Cultural

Of the 1,800 selected telephone numbers, 829 persons aged 15-74 were

successfully interviewed. The overall response rate was 51.7%.

Among the 829

successful cases, 604° respondents were categorised as “participants™ and 225 as
“non-participants” in arts and cultural activities. The results of the telephone calls are

summarised below.

Response Category No. of Cases
(a) Successful interviews 829
(b) Unsuccessful cases 776

(including unanswered calls, targets

unreachable and refusals)

(c) Invalid cases 195
(including invalid telephone numbers and

non-residential telephone numbers)

(d) Overall 1,800

Note: Response rate = (a) / {(d) — (c)}

® It was a condition of the commission that the number of “participants” should be at least 600.
* “Participants* are those who responded during the interviews that they attended or consumed any arts and

cultural activity from the selection provided at least once in the preceding three months.
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4 Major Survey Findings

4.1 Profile of Respondents

The demographic information of the respondents is shown in Table 1. Below is a
summary.

Gender: 53.1% were female and 46.9% were male, fairly evenly distributed.

Age: The distribution of respondents among different age groups was also fairly
even; 22.0% were 15-24; 20.0% in the range of 25-34; 23.9% in the range of
35-44; 17.2% in the range of 45-54; and 15.4% 55 or over. The rest refused to
answer.

Employment Status: 60% of the respondents reported having full-time or part-
time jobs. Of these, 33.6% were employers, managers and professionals; 37%
white-collar workers and service workers; and 25.8% skilled and un-skilled
workers in retail, agricultural, fishery, craft, manufacturing and other sectors.
The rest refused to answer.

Of those who reported not being engaged in any job, 36.3% were students;
35.7% home-makers; 17.1% retired persons; and 9.6% unemployed persons.
The rest refused to answer.

Mother Language: Cantonese is the mother language of the majority (94.8%) of
the respondents.

Monthly Household Income: 15.1% had monthly household income below
$9,999; 25.6% were in the range of $10,000-19,999; 15.3% were in the range of
$20,000-29,999; 19.6% had monthly household income $30,000 or above; and
the rest were uncertain or refused to answer.

Educational Attainment: 26.7% of the respondents had had tertiary education;
55.4% secondary education; and 14.2 primary education or below. The rest
refused to answer.

District of Residence: The respondents were in general spread evenly among
most of the 18 districts except Eastern District (9.4%), Kwai Tsing District (7.5%)
and Shatin District (12.5%).
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Table 1 Demographic Information of Respondents

Number of respondents: 322

Gender %
Male 46.9
Female 53.1
Total: 100.0
Number of respondents: 829
Age group %
15-19 13.3
20-24 8.7
25-34 20.0
35-44 23.9
45-54 17.2
55-64 9.2
65-74 6.2
Refuse to answer 1.6
Total: 100.0
Number of respondents: 829
Engaged in a full-time or part-time job? %
Yes 60.0
No 38.8
Refuse to answer 1.2
Total: 100.0
Number of respondents: 829
Current occupation %
(Of those who had a full-time or part-time job)
Employers / Managers / Administrators 9.9
Professionals 155
Associate professionals 8.2
Clerks 19.9
Service workers 17.1
Shop sales workers 4.4
Skilled agricultural / fishery workers 0.8
Craft and related workers 6.8
Plant and machine operator and assemblers 4.6
Un-skilled workers 8.2
Others 1.0
Refuse to answer 3.4
Total: 100.0
Number of respondents: 497
Economic activity status %
(Of those who had not a full-time or part-time job)
Students 36.3
Home-makers 35.7
Retired persons 17.1
Unemployed persons 9.6
Refuse to answer 1.2
Total: 100.0

Note: The percentages may not add up to 100.0% due to rounding.
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Mother language

%

Cantonese 94.8
Putonghua 2.1
English 1.2
Others 1.9
Total: 100.0
Number of respondents: 829
Monthly household income %
Below HK$ 9,999 15.1
HK$ 10,000-14,999 134
HK$ 15,000-19,999 12.2
HK$ 20,000-24,999 10.0
HK$ 25,000-29,999 5.3
HK$ 30,000-39,999 8.2
HK$ 40,000-59,999 6.3
HK$ 60,000 or above 5.1
Don't know 11.6
Refuse to answer 12.9
Total: 100.0
Number of respondents: 829
Highest educational attainment %
Primary or below 14.2
Lower Secondary (F.1 - F.3) 15.1
Upper Secondary (F.4 - F.5) 32.9
Matriculation (F.6 - F.7) 7.4
Certificate / diploma or associate degree 6.6
Bachelor Degree or equivalent 16.6
Master/ Doctoral degree 3.5
Refuse to answer 3.6
Total: 100.0
Number of respondents: 829
District of residence %
Central & Western District 3.0
Wan Chai District 1.8
Eastern District 9.4
Southern District 3.4
Yau Tsim Mong District 3.3
Sham Shui Po District 5.9
Kowloon City District 4.8
Wong Tai Sin District 4.3
Kwun Tong District 5.5
Kwai Tsing District 7.5
Tsuen Wan District 5.3
Tuen Mun District 5.8
Yuen Long District 5.3
North District 4.3
Tai Po District 4.2
Shatin District 12.5
Sai Kung District 4.7
Islands District 3.0
Refuse to answer 5.8
Total: 100.0

Number of respondents: 829

Note: The percentages may not add up to 100.0% due to rounding.
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4.2 Popularity of Various Arts and Cultural Activities

Movie-going was the most popular arts and cultural activity. 46.1% of the
respondents had gone to cinema for movie watching at least once in the past three
months. The next popular arts and cultural activity was visiting public libraries to
borrow books or other items such as CDs and VCDs. 36.4% of the respondents had
visited public libraries to do this at least once in the past three months and 22.8%
had visited public libraries also for information. Book fairs and publishing events were
the third most popular arts and cultural activities. 27.7% of the respondents had
participated in these events at least once in the past three months.

Art galleries, museums, concerts, performances, theatres, cultural and multimedia
events are less popular (Table 2). Less than 20% of the respondents had visited or
gone to these places at least once in the past three months. Of these, the least
popular ones were modern dance performance (1.6%), classical ballet and jazz
performance (both 1.7%). A more noticeable finding is that most of the respondents
had not visited these places at all in this period.

Table 2 Results of the Question “Roughly how many times have you been to
the following in the past 3 months?”

Number of Times (%)

0 1-5 6-10 More than 10 Total
Public library — 63.6 24.0 7.4 5.1 100.0
to borrow book(s) & CD(s) or
DVD(s) / Video(s).
Public library — 77.2 18.6 2.3 1.9 100.0
for information searching
Art gallery exhibition or collection| 93.7 5.9 0.4 0.0 100.0
Museum exhibition or collection 83.7 16.0 0.0 0.2 100.0
Cinema (movies) 53.9 39.8 5.2 1.1 100.0
Western classical music concert 95.9 4.1 0.0 0.0 100.0
Chinese classical music concert 97.0 3.0 0.0 0.0 100.0
Jazz performance 98.3 1.7 0.0 0.0 100.0
Popular / rock music concert 89.1 10.9 0.0 0.0 100.0
Classical ballet 98.3 1.7 0.0 0.0 100.0
Modern dance performance 98.4 1.6 0.0 0.0 100.0
Theatre and musical theatre 93.0 6.6 0.4 0.0 100.0
Cultural festival 94.5 55 0.0 0.0 100.0
(e.g.: HK Film Festival; HK Arts
Festival, etc.)
Book / Publishing event (e.g.: 72.3 27.6 0.1 0.0 100.0
book fair, author’s reading, etc.)
Multimedia event 86.7 13.0 0.1 0.1 100.0
(e.g.: video or electrical arts
activity)
Number of respondents: 829

Note: The percentages may not add up to 100.0% due to rounding.
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4.3 Reasons for Not Having Attended any Arts and Cultural Activities

Among those who had not attended any arts and cultural activities in the past three
months, the most common reasons cited were that they were too busy (53.8%), and
not interested in such activities (21.8%). (Table 3)

Table 3 Results of the Question “Can you tell us why you have not
participated in arts and cultural activities in the previous three
months?” (Multiple answers allowed)

%
Arts and cultural activities cost too much 5.3
Do not have sufficient information on arts / cultural events 8.9
Too busy to attend 53.8
There are too few arts / cultural facilities in the neighbourhood 2.2
Not able to sufficiently appreciate arts / culture 16.0
Previous experience of arts / cultural event was disappointing 0.9
Standard / quality of arts / cultural activities too low 0.4
Not interested in arts and cultural activities 21.8
Others 124
Number of respondents: 225
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(Note: Unless otherwise stated, the following sections refer to those
respondents who_reported during the interviews that they consumed or
attended at least once in_any of the above arts and cultural activities in the
previous three months, i.e. “Participants in Arts & Cultural Activities” or

*PACAS” )

4.4 Popular Newspapers

Oriental (38.2%) and Apple (36.1%) were the two most popular newspapers among
the respondents who participated in arts and cultural activities in the last three
months (hereafter abbreviated as PACAS), whereas the two least popular ones were
Hong Kong Economic Journal (3.0%) and Wenhui (0.2%). (Table 4)

Table 4 Results of the Question “Which daily paper do you read most?”
(Multiple answers allowed)

%
Apple 36.1
Oriental 38.2
Mingpao 17.7
HK Economic Journal 3.0
HK Economic Times 6.0
Singtao 6.3
Sun 7.1
SCMP 4.1
Metro 3.1
Wenhui 0.2
Others 4.0
Do not read newspaper 4.8
Number of respondents: 604

4.5 Popular Radio Channels

The most popular radio channels among the PACAs was Commercial Radio (39.1%);
the next was Radio Television Hong Kong (RTHK) (33.6%); less popular was Metro
Radio (11.6%). 27.8% of the PACAs claimed that they did not listen to radio. (Table
5)

Table 5 Results of the Question “Which radio channel do you listen to most?”
(Multiple answers allowed)

%
Commercial Radio 39.1
RTHK 33.6
Metro Radio 11.6
Others 0.7
Do not listen to radio 27.8
Number of respondents: 604
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4.6 Popular TV Channels

The Jade Channel (in Cantonese) of Television Broadcast Ltd. (TVB) was
overwhelmingly popular among the PACAs (82.6%); but its wireless television
counterpart, the Home Channel of Asia Television Ltd. (ATV) could only attract
20.9% of the PACAs, not even as popular as the English speaking Pearl Channel of
TVB (21.9%). In addition to the free wireless television channels, 17.1% of the
PACAs responded that they watched the programmes of Hong Kong Cable
Television Ltd® (Cable TV), a pay-television service. (Table 6)

Table 6 Results of the Question “Which TV channel do you watch most?”
(Multiple answers allowed)

%
TVB Jade (Cantonese channel) 82.6
TVB Pearl (mainly English channel) 21.9
ATV Home (Cantonese channel) 20.9
ATV World (mainly English channel) 7.1
Cable TV 17.1
ExTV 0.5
NOW 0.3
Others 25
Do not watch television 2.2
Number of respondents: 604

4.7 Time Spent on TV Watching

Of those PACAs who watched television daily, slightly more than half (53.3%) spent
2 hours or less doing so and 46.7% spent more than 3 hours or more daily (see
Calculation of Proportions below). (Table 7)

Table 7 Results of the Question “Roughly how many hours per day do you
spend on watching television?”

%

None 2.2

< 1 hour 9.9
1-2 hours 42.2
3-5 hours 40.2

Above 5 hours 5.5
Total: 100.0

Number of respondents: 604

Note: The percentages may not add up to 100.0% due to rounding.

® Cable TV carries 70 local and international channels.
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4.8 Popular TV Programmes (For PACAs who watched television)

Among those PACAs who watched television, current affairs / news was the most
popular type (72.9%) of television programme, and the next one was drama (61.6%).
The least popular programmes choices were arts and culture (3.4%) and lifestyle
(2.9%). (Table 8)

Table 8 Results of the Question “Would you name three types of TV
programmes you watch most?” (Multiple answers allowed)

%

Current affairs / news 72.9
Drama 61.6
Feature films 8.8
Comedy and light entertainment 21.7
Documentary (e.g. history, wildlife, travel etc.) 19.1
Arts and cultural programmes (e.g. classical or 3.4

jazz concerts, dance performances, artists and
exhibitions etc.)

Sport and leisure 11.7
Lifestyle (e.g. fashion, furnishing, keeping fit, 2.9
diet, eating out etc.)

Others 7.3

Number of respondents: 591

4.9 Book Reading Habits

40.2% of the PACAs read books daily / several times a week for pleasure and
enjoyment; and 25.3% read books less frequently, ranging from once a week to once
a month. Around one third of the PACAs (34.5%) did so only once every couple of
months or even never did it. (Table 9)

Table 9 Results of the Question “How often do you read books for pleasure
and enjoyment?”

%
Daily 20.7
Several times a week 19.5
Once a week 13.9

Once a fortnight 4.1

Once a month 7.3

Once every couple of months 4.6
Less Often 16.9
Never 12.9
Total: 100.0

Number of respondents: 604

Note: The percentages may not add up to 100.0% due to rounding.
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4.10 Computer and Internet Connection

Most (88.7%) of the PACAs said that they had a computer and Internet connection at
home; only 11.3% said they did not have such. (Table 10)

Table 10Results of the Question “Do you have a computer and Internet
connection at home?”

%

Yes 88.7
No 11.3
Total: 100.0

Number of respondents: 604

4.11 Internet Use Habits

The majority (76.0%) of the PACAs used the Internet; only 24.0% did not use it.
(Table 11)

Table 11Results of the Question “Do you use the Internet?”

%

Yes 76.0
No 24.0
Total: 100.0

Number of respondents: 604

4.12 Purposes of Using Internet (For PACAs who used Internet)

Among those PACAs who used the Internet, the most common purposes cited were:
searching information (72.8%) - on events (57.5%) or other items (15.3%); e-mail /
communications for personal / social use (52.5%); and games and leisure (23.5%).
The less common purposes were: study (8.5%), business (7.4%) and shopping
(2.2%). (Table 12)

Table 12Results of the Question “If yes, for what main purposes?” (Multiple
answers allowed)

%
Games & leisure 23.5
Business 7.4
E-mail / communications for personal / social 52.5
use.
Study 8.5
Information on events 57.5
Shopping 2.2
Others 2.0
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Information on other items 15.3
(such as news, jobs, etc.)*

Number of respondents: 459
* - Extracted from ‘Others’.

4.13 Time Spent on Internet (For participants who used Internet)

Among those PACAs who used the Internet, 40.8% spent five hours or less per week
doing so; 20.9% spent 6-10 hours per week, 18.5% spent 11-20 hours; and 19.8%
spent 21 hours or more. (Table 13)

Table 13 Results of the Question “Approximately how many hours per week do
you actually use the Internet?”

%

< | hour 5.7
1-2 hours 13.3
3-5 hours 21.8
6-10 hours 20.9
11-20 hours 18.5
21-40 hours 14.4

Above 40 hours 54
Total: 100.0

Number of respondents: 459

Note: The percentages may not add up to 100.0% due to rounding.

4.14 Record Listening Habits

Over three-quarters (76.3%) of the PACAs listened to pre-recorded music; and
23.7% did not do so. (Table 14)

Table 14 Results of the Question “Do you listen to pre-recorded music (whether
at home or on a personal stereo/DVD/MP3 player / iPod etc)?”

%

Yes 76.3
No 23.7
Total: 100.0

Number of respondents: 604

4.15 Music Download from the Internet

The majority (71.2%) of the PACAs did not download music from the Internet and
28.8% did so. (Table 15)

Table 15 Results of the Question “Do you download music from the Internet?”

%
Yes 28.8

International Intelligence on Culture, Cultural Capital Ltd. and Hong Kong Policy Research Institute
105



Final Report — Annexes & Appendices
Indicators

HK Arts & Cultural

No

71.2

Total:
Number of respondents: 604

100.0
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4.16 Popular Music

Among those PACAs who either listened to pre-recorded music or downloaded
music from the Internet, the two most popular types of music were Canton pop
(50.6%) and pop / rock / soul / R & B (50.4%); the next two popular were classical
western (19.8%) and classical Chinese (10.3%). (Table 16)

Table 16 Results of the Question “Would you name three types of music you
most listen to?” (Multiple answers allowed)

%
Pop / rock / soul / R&B 50.4
Hip hop / rap 4.1
Canton pop 50.6
Classical western 19.8
Classical Chinese 10.3
Jazz 4.1
Folk / world music / new age 6.4
Easy listening 8.0
Others 134
Number of respondents: 486

4.17 Time Spent on Music Listening

Almost half of the PACAs (45.1%) spent only a couple of hours per week listening to
music; 23.0% spent 3-5 hours per week doing so; 16.1% spent 6-10 hours; and
15.9% spent 11 hours or more. (Table 17)

Table 17 Results of the Question “Approximately how many hours per week do
you spend listening to music through whatever media?”

%
1 <1 hour 19.4
2 1-2 hours 25.7
3 3-5 hours 23.0
4 6-10 hours 16.1

5 11-20 hours 7.8

6 Above 20 hours 8.1
Total: 100.0

Number of respondents: 604

Note: The percentages may not add up to 100.0% due to rounding.
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4.18 Personal Creative Activities

The majority (76.8%) of the PACAs did not practise arts and crafts. Yet some of
them reported that they played musical instruments on an amateur basis (8.9%);
undertook photography regularly (6.6%); and made handicrafts for pleasure (5.0%).
For other items of arts and crafts, the percentages were less than 5%. (Table 18)

Table 18 Results of the Question “Personal creative activity: Do you do any of
the following?” (Multiple answers allowed)

%
Play a musical instrument on an amateur basis 8.9
Sing in an amateur choir 3.1
Write poetry or stories for pleasure 2.8
Take part in theatrical activities on an amateur basis 2.8
Paint, sculpt, or practise calligraphy for pleasure 4.8
Undertake photography regularly (i.e. not just holidays) 6.6
Make handicrafts for pleasure 5.0
Others 2.0
Do not participate in any of the above creative 76.8
activities
Number of respondents: 604

4.18 Attitude towards Culture and the Arts

The majority (68.8%) of the PACAs placed a high value (16.2%) / fairly high value
(52.6%) on culture and the arts; and 14.9% placed a fairly low value / no value on it.
However 16.2% said that they had no view on culture and the arts. (Table 19)

Table 19Results of the Question “Which of the following best describes your
attitude to culture and the arts?”

%
| place a high value on culture and the arts 16.2
| place a fairly high value on culture and the arts 52.6
| place a fairly low value on culture and the arts 12.9

| place no value on culture and the arts 2.0
| have no view on culture and the arts 16.2
Total: 100.0

Number of respondents: 604

Note: The percentages may not add up to 100.0% due to rounding.

International Intelligence on Culture, Cultural Capital Ltd. and Hong Kong Policy Research Institute
108



Final Report — Annexes & Appendices

Indicators

HK Arts & Cultural

4.19 Perception of Culture and the Arts

Over 70% of the PACAs strongly agreed / agreed with the following

statements:

= “Culture and the arts should be supported by public/government funding”

(89.6%):;

= “Culture and the arts help me to understand the world and its people”

(85.1%);

= “Culture and the arts encourage a sense of community” (82.5%);

= “Culture and the arts are important for the international profile and image of
Hong Kong” (82.3%);
= “Culture and the arts are important for my personal development” (74.4%);

and

= “Culture and the arts encourage a sense of Hong Kong identity” (71.9%).

On the other hand, 76.7% strongly disagreed / disagreed that “Culture and the
arts are for the elite and the well-off”. (Table 20)

Table 20Results of the Question “Which of the following statements do you
agree or disagree with?”

%

Strongly | Agree Neither | Disagre | Strongly No Total
Agree Agree nor e Disagree|Commen
Disagree t

Culture and the arts encourage a 13.6 68.9 7.3 4.8 1.3 4.1 100.0
sense of community
Culture and the arts help me to 17.2 67.9 7.3 3.8 0.3 3.5 100.0
understand the world and its
people
Culture and the arts are 19.4 55.0 9.6 111 1.0 4.0 100.0
important for my personal
development
Culture and the arts encourage a 12.6 59.3 10.4 9.9 0.7 7.1 100.0
sense of Hong Kong identity
Culture and the arts should be 26.0 63.6 4.0 2.8 0.3 3.3 100.0
supported by public/government
funding
Culture and the arts are for the 2.2 141 5.1 57.3 194 2.0 100.0
elite and the well-off
Culture and the arts are 19.9 62.4 6.1 7.5 0.5 3.6 100.0
important for the international
profile and image of Hong Kong

Number of respondents: 604

Note: The percentages may not add up to 100.0% due to rounding.
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4.20 Impeditive Factors

Regarding the factors preventing the PACAs from participating in arts and culture
more often, the most common factor cited was that “they were too busy” (71.9%),
and the next three impediments were “arts and cultural activities cost too much”
(15.9%), “not able to sufficiently appreciate arts / culture” (15.1%), and “did not have
sufficient information on arts / cultural events” (11.8%). (Table 21)

Table 21 Results of the Question “Can you tell us what factors prevent you
from participating in arts and culture more often?” (Multiple answers

allowed)
%
Arts and cultural activities cost too much 15.9
Do not have sufficient information on arts / cultural 11.8
events
Too busy to attend 71.9
There are too few arts / cultural facilities in the 6.0
neighbourhood
Not able to sufficiently appreciate arts / culture 15.1
Previous experience of arts / cultural event was 1.3
disappointing
Standard / quality of arts / cultural activities too 2.0
low.
Others 11.8
Number of respondents: 604
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Questionnaire for Consumption
and Participation Stakeholders
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HONG KONG ARTS AND CULTURAL INDICATORS PROJECT

Questionnaire for Consumption and Participation Stakeholders

Introduction: "Hello! My name is . | am calling from the Hong Kong Policy Research
Institute, and we are commissioned by the Hong Kong Arts Development Council to undertake a
survey of participation in arts and cultural activities in Hong Kong. A key aim of the project is
to assess the extent and impact of the arts and cultural industries and their importance for
Hong Kong.

Would you mind sparing some time to answer a few questions? All the information provided by you
will be kept strictly confidential and for collective analysis only. If you have any queries on this survey,
you can call Mr. Chan at phone number: 2686-1592 during office hours between 9 am and 6 pm.

1. Are there any household members who are aged 15-74? (Not including domestic helpers)

Yes...(Survey goes on)
No... (Interviewer: The interview is finished. Thank you very much!)

Since we have to randomly select one member who is aged 15-74 for interview, would you please ask
the one whose last birthday was the nearest to today to answer this call.

(If the selected household member is not at home, ask for his/her name and make an appointment to
call again.)

If the selected household member is there, repeat the “Introduction” to him/her.)
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SECTION A: PARTICIPATION

WE WOULD LIKE TO ASK YOU A FEW QUESTIONS ABOUT YOUR PARTICIPATION IN
CULTURE AND THE ARTS.

(1) Roughly how many times have you been to the following in the past 3
months?

* Fieldworkers please read out the following items one by one and write down the times (‘0’ for
none) that respondents had.

No. of times

(1_a) Public library

i. to borrow book(s) & CD(s) or DVD(s) / Video(s).

ii. for information searching

(1_b) Art gallery exhibition or collection

(1_c) Museum exhibition or collection

(1_d) Cinema (movies)

(1_e) Western classical music concert

(1_f) Chinese classical music concert

(1_g) Jazz performance

(1_h) Popular/rock music concert

(1)) Classical ballet

(1_j) Modern dance performance

(1_k) Theatre and musical theatre

(1)  Cultural festival (eg: HK Film Festival; HK Arts Festival,
etc.)

(1_m) Book/ Publishing event (eg: book fair, author’s reading,
etc.)

(1_n) Multimedia event (eg: video or electrical arts activity)

* If respondents attend none of the above , please ask Question 1b then go to Section C and
end the interview after obtaining their demographic data. Otherwise, move on to Question 2
and continue the interview.

(1b) Can you

tell us why you have not participated in arts and cultural activities

in the previous three months? (Multiple answers allowed)
(If the respondent says “he or she is not interested in arts and cultural activities”, please asks

his or her reasons for no interest)

{Let the respondent try to answer at first, then the interviewer can use some of the answer
options to prompt the respondent IF NECESSARY }

1.
2.

3.
4,

oo

© oo N

Arts and cultural activities cost too much

Do not have sufficient information on arts / cultural
events

Too busy to attend

There are too few arts / cultural facilities in the

neighbourhood

Not able to sufficiently appreciate arts / culture

Previous experience of arts / cultural event was

disappointing

Standard / quality of arts / cultural activities too low.

Not interested in arts and cultural activities

Others (please specify: )
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(2)

O©CO~NOOThA WNPEF

(4)

CO~NOOTHA WN P

©

()

gabhwnNBE

(6)

OO~ WNPF

0 00

Which daily paper do you read most? (Multiple answers allowed)

Apple

Oriental

Mingpao

HK Economic Journal
HK Economic Times
Singtao

Sun

SCMP

Metro

Wenhui

Do not read newspaper

Which radio station do you listen to most? (Multiple answers allowed)

Commercial Radio
RTHK
Metro

Do not listen to radio

Which TV station do you watch most? (Multiple answers allowed)

TVB Jade
TVB Pearl
ATV Home
ATV World
Cable TV
ExTV
NOW

Do not watch television

Roughly how many hours per day do you spend watching television?
(If the answer to Question 4 is “do not watch television”, choose answer ‘1’ of this question for
the respondent)

None

< 1 hour

1-2 hours

3-5 hours

Above 5 hours

Would you name three types of TV programme you watch most? (the
following categories serve as reminding notes)

Current affairs / news

Drama

Feature films

Comedy and light entertainment

Documentary (e.g. history, wildlife, travel etc.)

Arts and cultural programmes (e.g. classical or jazz concerts, dance performances, artists
and exhibitions etc.)

Sport and leisure

Lifestyle (e.g. fashion, furnishing, keeping fit, diet, eating out etc.)
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(7) How often do you read books for pleasure and enjoyment?

Daily

Several times a week

Once a week

Once a fortnight

Once a month

Once every couple of months
Less Often

Never

coO~NO U WNBE

(8) Do you have a computer and Internet connection at home?

1 Yes
2 No

(9) Do you use the Internet?

1 Yes
2 No (go to Question 11)

(9_a) If yes, for what_main purposes? _(Multiple answers allowed)

Games & leisure

Business

Email / communications for personal / social use.
Study

Information on events

Shopping

Others

NogkrwdrE=

(10) Approximately how many hours per week do you actually use the
Internet?

< | hour

1-2 hours

3-5 hours

6-10 hours
11-20 hours
21-40 hours
Above 40 hours

~NOoO O~ WNPE

(11a) Do you listen to pre-recorded music (whether at home or on a personal
stereo/dvd/MP3 player / iPod etc)?

1 Yes
2 No

(11b) Do you download music from the Internet?

1 Yes
2 No
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(11c) If YES to either of questions 1l1a or 11b, would you name three types of
music you most listen to?

Pop / rock / soul / R&B

Hip hop / rap

Canton pop

Classical western

Classical Chinese

Jazz

Folk / world music / new age
Easy listening

O ~NOOTA WN P

(o]
o
—
>
)
=
(2]
~
°
]
QD
(%]
()
(%))
©
D
o.
<
\:_/

~
|
N
N

Approximately how many hours per week do you spend listening to
music through whatever media?

< 1 hour

1-2 hours

3-5 hours

6-10 hours
11-20 hours
Above 20 hours

OO~ WN P

—~
=
w

=

Personal creative activity

Do you do any of the following? (Multiple answers allowed)
(Read out the items one by one)

Play a musical instrument on an amateur basis

Sing in an amateur choir

Write poetry or stories for pleasure

Take part in theatrical activities on an amateur basis
Paint, sculpt, or practise calligraphy for pleasure
Undertake photography regularly (i.e. not just holidays)
Make handicrafts for pleasure

O©CoOoO~NOOA,WNE

Do not participate in any of the above creative activities
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SECTION B: ATTITUDES

NOW SOME QUESTIONS ABOUT YOUR ATTITUDES TO CULTURE AND THE

ARTS..

(14) Which of the following best describes your attitude to culture and the

arts?

gabrhwnNBE

| place a high value on culture and the arts

| place a fairly high value on culture and the arts
| place a fairly low value on culture and the arts

| place no value on culture and the arts

I have no view on culture and the arts

(15) Which of the following statements do you agree or disagree with?

Strongly |[Agree |Neither |Disagre |Strongly |No
Agree Agree norje Disagree |Commen
Disagree t
1 2 3 4 5 6 (15_a) Culture and the arts encourage a
sense of community
1 2 3 4 5 6 (15_b) Culture and the arts help me to
understand the world and its people
1 2 3 4 5 6 (15_c) Culture and the arts are important for
my personal development
1 2 3 4 5 6 (15_d) Culture and the arts encourage a
sense of Hong Kong identity
1 2 3 4 5 6 (15_e) Culture and the arts should be
supported by public/government funding
1 2 3 4 5 6 (15_f) Culture and the arts are for the elite
and
the well-off
1 2 3 4 5 6 (15_g) Culture and the arts are important for

the international profile and image of Hong
Kong

(16) Can you tell us what factors prevent you from participating in arts and

culture more often?
(If the respondent says “he or she is not interested in arts and cultural activities”, please asks

his or her reasons for no interest)

{Let the respondent try to answer at first, then the interviewer can use some of the answer
options to prompt the respondent IF NECESSARY }

pPwONE

Arts and cultural activities cost too much

Do not have sufficient information on arts / cultural events
Too busy to attend
. There are too few arts / cultural facilities in the
neighbourhood

5. Not able to sufficiently appreciate arts / culture
6. Previous experience of arts / cultural event was
disappointing
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SECTION C: DEMOGRAPHICS

(17) Gender

1 Male
2 Female

(18) What is your age group?

15-19
20-24
25-34
35-44
45-54
55-64
65-74
Refuse to answer

O~NO UL WNPE

(19) Areyou currently engaged in a full-time or part-time job?

1 Yes (goto 19 a)
2 No (goto 19 b)
3 Refuse to answer (go to Question 20)

(19_a) What is your current occupation?
(If the respondent answers “self-employed”, please further ask his/her actual occupation, e.g., taxi
driver)

1 Employer / Manager / Administrator 7 Skilled agricultural / fishery worker

2 Professional 8 Craft and related worker

3 Associate professional 9 Plant and machine operator and assembler
4 Clerk 10 Un-skilled worker

5 Service worker 11 Others

6 Shop sales worker 12 Refuse to answer

(19_b)Areyou a...?

21. Student 24. Unemployed person
22. Home-maker 25. Others
23. Retired person 26. Refuse to answer

(20) What is your mother language?

1 Cantonese

2 Putonghua

3 English

4 Others (please SPECIY:......ocu i e )

(21) In which of the following bands does your monthly household income

1 Below HK$ 9,999

2 HK$ 10,000-14,999
3 HK$ 15,000-19,999
4 HK$ 20,000-24,999
5 HK$ 25,000-29,999
6 HK$ 30,000-39,999
7 HK$ 40,000-59,999
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8 HK$ 60,000 or above
9 Don't know
10 Refuse to answer

(22) What is your highest educational attainment?

Primary or below

Lower Secondary (F.1 - F.3)

Upper Secondary (F.4 - F.5)
Matriculation (F.6 - F.7)

Certificate / diploma or associate degree
Bachelor Degree or equivalent

Master/ Doctoral degree

Refuse to answer

O~NO U WNPEF

(23) In which district are you living in?

1 Central & Western District 10 Kwai Tsing District
2 Wan Chai District 11 Tsuen Wan District
3 Eastern District 12 Tuen Mun District
4 Southern District 13 Yuen Long District
5 Yau Tsim Mong District 14 North District

6 Sham Shui Po District 15 Tai Po District

7 Kowloon City District 16 Shatin District

8 Wong Tai Sin District 17 Sai Kung District

9 Kwun Tong District 18 Islands District

THANK YOU FOR YOUR TIME

End
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BASIC INVENTORY ON DATA SOURCES ON CULTURE IN HONG KONG

NB: This basic inventory is intended to be illustrative only of what is available and where the gaps are.

Cultural Indicators

Available Sources

Notes on Data Sources

Time Series Covered

Cultural Activities per year

1. C&SD, Hong Kong Annual Digest of Statistics;

2. Ticketek

Scope:

®  usage of public libraries,

®  attendances at museums,

®  number of cultural, entertainment and
sport presentations at LCSD’s venues.

® attendance rates of
indoor cultural programmes

Annual

Citizen’s participation rate in culture

ADC, “Arts Poll” 2000,
89 & 92 Census

Participation levels in cultural events in public
venues and also attitude surveys

No regular statistics

Percentage of cultural expenses over
dispensable income per household

C&SD, Survey on Hong Kong’s Household Expenses
1999/2000

Only expenses on items of “movie &
entertainment”, “newspapers”, “books &
periodicals”, “audio-visual equipment”.

Year 2000 available

Ratio of libraries over population

C&SD, Annual Digest of Statistics

The Digest reports the number of libraries in
HK; the ratio can be calculated

Annual

Number of employees in cultural
professions

Baseline Study of HK Creative Industries

No. of persons engaged in creative industries (as
defined in the Baseline Study) are available

Annual return could be
obtained from Census &
Statistics Department

Turnover of cultural industry per year

Baseline Study of HK Creative Industries

Only the 11 categories from the Baseline Study
of HK Creative Industries

Annual return could be
obtained from Census &
Statistics Department

Newspapers and books published

C&SD, Annual Digest of Statistics

Annual

Libraries C&SD, Annual Digest of Statistics No. of LCSD libraries only Annual
Radio Stations C&SD, Annual Digest of Statistics No. of channels Annual
Television Broadcasters C&SD, Annual Digest of Statistics No. of broadcasters Annual
No. of Cinemas Marché du Film, World Film Market Trends Only number of cinema screens is available Annual

Music Records

IFPI (International Federation of the
Phonographic Industry), Sales of Record Music (HK)

Publication available to members of IFPI.

Quarterly report

Performing Arts C&SD, Annual Digest of Statistics Only performances staged in LCSD venues Annual
Archives and Museums C&SD, Annual Digest of Statistics Only archives & museums managed by LCSD  |Annual
Statutory Holidays Labour Department, A Concise Guide to the Employment N/A

Ordinance
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Recognized World Heritage Sites No Only the application of Cantonese Opera as N/A
Intangible World Heritage
Trade volume of Cultural Products C&SD According to the definition of UNESCO’s Annual

World Culture Report, import and export figures
could be tabulated from the database of C&SD

International Travelling Hong Kong Tourism Board No. of tourists per year, Annual
Data available to registered users only
Broadcasting and New Information No Only information on online content providers
Technologies
Books in libraries C&SD, Annual Digest of Statistics No. of books in LCSD libraries Annual
Cultural Journals and Cultural pagesin ~ [No N/A N/A
newspapers
User’s rate of cinemas Marché du Film, World Film Market Trends admission figures and ratio are available Annual
No. of overseas tourists HK Tourism Board, A Statistical Review of Hong Kong Annual
Tourism
% of cultural trade over GNP No N/A N/A
Implementation of cultural conventions |No N/A N/A
Implementation of conventions on human |Home Affairs Bureau, HKSAR, Second Report of the Hong
rights Kong Special Administrative Region of the People’s
Republic of China in the light of the International Covenant
on Civil and Political Rights
No. of buildings and sites declared as Antiquities & Monuments Office (AMO) Declared 2004
monuments Monuments as At 26 March 2004
No. of books and magazines first C&SD, Annual Digest of Statistics Annual
published in Hong Kong
Attendance at museums and cultural C&SD, Annual Digest of Statistics Only about LCSD museums & cultural venues |Annual
venues
Nur\nhnv nf ranardad archanlaninal citne nae Cimninirne fram ARNAN CiinnlinAd 11nAn ramiinct
Nui
(hist
Ani
cull
No. of visits to libraries C&SD, Annual Digest of Statistic No. of LCSD libraries only Annual
No. of books / library materials borrowed |C&SD, Annual Digest of Statistics LCSD libraries only Annual
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No. of visits and performances by
overseas cultural organisations

No

Increase in number of full-time artists and |No N/A N/A
professional arts organisations over time
Number and percentage of registered No N/A N/A
cultural, recreational and sports
associations
QUALITATIVE INDICATORS
Perception and evaluation of arts “Study on the Requirements of Cultural Facilities and the |Levels of participation and usage of public 1998
activities in the community Formulation of New Planning Standards and Guidelines for |cultural facilities

Cultural Facilities” included surveys of public attitudes and

also facility users
Standard of management of the arts No N/A N/A
companies
Diversities of arts organisations and other [No N/A N/A
NGOs
Co-operation between arts companies Case studies illustrate some models of co-operation (e.g.
with other sectors Public Art report) but nothing systematic
Contribution of arts to improvement of  |“Arts and Culture Indicators in Community Building 1998

lived environment

Project” May 1998
Urban Institute
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APPENDIX VI

THE UK DCMS EVIDENCE TOOLKIT

STANDARD DEFINITION OF CULTURAL DOMAINS AND
FUNCTIONS,

MAPPED AGAINST 1992 SIC CODES
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Table 1. Standard Definition of Cultural Domains and Functions, mapped against 1992 SIC codes

1. CREAT

ION

2. MAKING

3. DISSEMINATION

Other artistic and literary creation and

Production of craft based artefacts (jewellery,

VISUAL 92.31/2 |interpretation NFW [ceramics, glass, furniture etc.) NFW [Sale and re-sale of antiques at auction
Manufacture of relevant capital goods (e.g. artists
ARTS rchitectural activities NFW |paint and materials)
Other design activities (fashion,
NFW graphic, interior, product)
4. EXHIBITION/RECEPTION 5. ARCHIVING/PRESERVATION 6. EDUCATION/UNDERSTANDING
Education and training for fine art, crafts,
NFW  (Galleries, craft fairs, antique markets [c.f. Heritage 5] NFW [architecture; arts press and criticism etc.
1. CREATION 2. MAKING 3. DISSEMINATION
NFW Play-writing, scenography 92.31/1 |Live theatrical presentation
PERFORMANCE 4. EXHIBITION/RECEPTION 5. ARCHIVING/PRESERVATION 6. EDUCATION/UNDERSTANDING

(including live music)

Education and training for theatre, dance,

92.32 Operation of arts facilities [c.f. Heritage 3, 5] NFW [circus, mime, puppetry; criticism etc.
Dance halls, discotheques and dance

92.34/1 |instructor services
Other entertainment activities NEC

92.34/9 |(inc. circus and puppet shows)

KEY:

Indicates that where the 5 digit SIC code is not available, the

4 digit code should NOT be used

NFW |Needs Further Work: Indicates activities with no clear corresponding SIC codes
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Table 1. Standard Definition of Cultural Domains and Functions, mapped against 1992 SIC codes

1. CREATION

2. MAKING

3. DISSEMINATION

AUDIO-VISUAL

92.20/1

Radio activities

24.64

Manufacture of photographic chemical material

92.12

92.20/2

Television activities

24.65

Manufacture of prepared unrecorded media

-Manufacture of television and radio transmitters etc.

Motion picture and video distribution

holesale of records, tapes, CDs and
ideos, and of the playback equipment

holesale of musical instruments

74.4  |Advertising
. . Manufacture of TV & radio receivers, sound or video .
NFW |[Leisure software design/development 32.3 recording or reproducing apparatus etc holesale of photographic goods
Retail sale of radio & TV goods, musical
) L o Instruments and scores, and electrical
NFW | Screenplay and film development activities|36.3 Manufacture of musical instruments 52.45  |Lousehold appliances
92.11/1 [Motion picture production on film or video tape NFW Wholesale of radio and television goods
Retail sale of recorded music, video/DVD
92.11/9 |Other motion picture and video production activities NFW jand leisure software
22.14 |Publishing of sound recordings
22.31 |Reproduction of sound recording
22.32 |Reproduction of video recording
NFW [Publishing of leisure software
NFW [Production of new- or multi- media

4. EXHIBITION/RECEPTION

5. ARCHIVING/PRESERVATION

6. EDUCATION/UNDERSTANDING

92.13

Motion picture projection

NFW

Picture and film libraries and archives

Education and training for broadcast, film,

NFW |music, games; criticism for all etc.

[c.f. Heritage 3,5]
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Table 1. Standard Definition of Cultural Domains and Functions, mapped against 1992 SIC codes

1. CREATION 2. MAKING 3. DISSEMINATION
Other artistic and literary creation and
92.31/9 |interpretation 22.11  [Publishing of books 52.47 |Retail sale of books, newspapers
BOOKS 22.12  |Publishing of newspapers
& PRESS 22.13  [Publishing of journals and periodicals

92.4 News agency activities

22.15  [Other publishing

22.21  |Printing of newspapers

22.23  [Bookbinding and finishing

22.24  (Composition and plate-making

4. EXHIBITION/RECEPTION 5. ARCHIVING/PRESERVATION 6. EDUCATION/UNDERSTANDING

Education and training for journalism,
creative writing, printing, publishing; literary
NFW | Literary and book fairs and festivals [c.f. Heritage 3, 5] NFW jpress and criticism etc.
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Table 1. Standard Definition of Cultural Domains and Functions, mapped against 1992 SIC codes

1. CREATION

2. MAKING

3. DISSEMINATION

NFW

Design and development of sports
events & programmes

92.62/1

IActivities of racehorse owners

Retail sale of sports goods, games and toys

SPORT 92.62/9 |Other sporting activities not elsewhere classified Renting of sporting & recreational equipment
36.4 Manufacture of sports goods
NFW |Activities of gyms and health clubs
4. EXHIBITION/RECEPTION 5. ARCHIVING/PRESERVATION 6. EDUCATION/UNDERSTANDING
Operation of ice rinks and roller skating
92.61/1 |rinks NFW ([Training, instruction, education, sports media
Operation of other sports arenas and
92.61/9 |stadiums not elsewhere classified
92.72  |Other recreational activities NEC
93.04  |Physical well-being activities
1. CREATION 2. MAKING 3. DISSEMINATION
) . . [c.f. Visual Arts 1,2; Books and Press 1, 2; . . A
NFW |Heritage, museum & tourism services Audio-Visual 1,2] 92.51 |Library and archive activities
HERITAGE

4. EXHIBITION/RECEPTION

5. ARCHIVING/PRESERVATION

6. EDUCATION/UNDERSTANDING

Education & training for conservation,

92.52/1 |Museum activities 92.52/2 [Preservation of historical sites and buildings NFW |curating, librarianship; criticism etc.
Botanical and zoological gardens and Conservation science; painting, manuscript, book,
92.53 |nature reserve activities NFW [textile and funiture restoration
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Table 1. Standard Definition of Cultural Domains and Functions, mapped against 1992 SIC codes

1. CREATION 2. MAKING 3. DISSEMINATION
IActivities of trayel aggncies & tour
operators; tourist assistance activities Manufacture of professional and arcade games )
63.3 NEC (inc. equipment for casinos, and funfairs) Non-scheduled passenger air transport
TOURISM Manufacture of caravans
55.11/1 |Licensed hotels and motels
55.11/2 |Unlicensed hotels and motels
55.12  |Hotels and motels, without restaurant
55.21  |Youth hostels and mountain refuges
55.22  |Camping sites, including caravan sites
55.23/1 [Holiday centres and holiday villages
55.23/2 |Other self-catering holiday accommodation
55.23/9 |Other tourist or short-stay accommodation
Licensed restaurants
55.40/1 |Licensed clubs
4. EXHIBITION/RECEPTION 5. ARCHIVING/PRESERVATION 6. EDUCATION/UNDERSTANDING
Education & training for tour operators,
92.33 Fair and amusement park activities NFW |guides, casino and bingo etc.; travel media
92.71 Gambling and betting activities
Indicates that where the 5 digit SIC
code is not available, the 4 digit code Needs Further Work: Indicates activities with no clear
KEY: should NOT be used NFW [corresponding SIC codes
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Rod Fisher

Rod Fisher is Director of International Intelligence on Culture (formerly The International
Arts Bureau), an independent company specialising in international consultancy,
research, information, policy advice and project management, which he set up in 1994.
He is also Hon Senior Research Fellow at City University, London, Director of the UK
National Committee of the European Cultural Foundation and a Fellow of the Institute of
Leisure and Amenity Management. Rod co-founded the CIRCLE (Cultural Information
and Research Centres Liaison in Europe) network and was its Chairman from 1985-94.
He leads international cultural policy modules at City University, London, and
Goldsmith’s College, University of London. Rod previously worked in various capacities
at the Arts Council of Great Britain, latterly as International Affairs Manager. Prior to this
he was responsible for arts programmes, festivals and cultural facilities in city
governments. Rod chaired the European Task Force which produced In from the
Margins, a major report on culture and development for the Council of Europe (1994/96).
He also chaired the evaluation team reviewing cultural policy in Finland (1994) and
evaluated the Finnish Arts Council system (2003). He has conducted research or
lectured in 27 countries worldwide, including six Asian States. In 1999 he undertook a
study on International Exchange of the Arts for the HKADC. Recently he has been
advising the Asia-Europe Foundation on the development of an Asia-Europe Cultural
Information Portal. He has written, co-authored or edited more than 20 books, reports or
directories on such issues as the European institutions, arts management, cultural
employment, comparative cultural policies and expenditure in different countries. A
report he edited of an Asia-Europe Seminar on Cultural Policy (Developing New
Instruments to Meet Cultural Policy Challenges) was published in 2005 by the Asia-
Europe Foundation and Chulalongkorn University, Thailand.

Rod was project leader responsible for the management, research advice and overall
development of the Arts and Indicators Project.

Colin Mercer

Colin Mercer is Director of Cultural Capital Ltd., a company specialising in strategic
research and development for the cultural sector. Previously he was Professor of
Cultural Policy and Director of the Cultural Policy and Planning Research Unit at
Nottingham Trent University. For 14 years until 1998 he was based in Australia where,
from 1991-95, he was Director of the Institute for Cultural Policy Studies and developed
a specialist expertise in urban and community cultural mapping and planning. He was
responsible for Australia’s first major urban cultural plan — the Brisbane Cultural
Development Strategy (1991) - and the first regional cultural development framework -
Cultural Development in South East Queensland (1993) - as well as a national policy
framework for indigenous cultures and two major national reports on the Australian
library sector. Colin Mercer has published, researched and consulted widely in the Asia-
Pacific region, in Europe and North America, and is co-author of the Cultural Planning
Handbook; an essential Australian Guide (1995) and author of Towards Cultural
Citizenship: tools for cultural policy and development (2002). He is currently working on
a range of projects in the UK, in Barcelona, and for the Council of Europe in developing
a knowledge-base for indicators and other measures for strategic impact assessment,
evaluation and planning in the creative industries and the wider cultural sector.
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Colin was senior consultant responsible for the methodology, development and
adaptation of arts and cultural indicators for the project.
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Raymond Chan

Raymond Chan is the Survey Research Manager of Hong Kong Policy Research
Institute (HKPRI). He specialises in survey research and data analysis. He joined
HKPRI in early 2000 and has since been a core member in its survey research team.
Before joining HKPRI, he had over 10 years of experience in business research that
included domestic consumer surveys in a public utility company and the customer
satisfaction surveys in a government-subsidized organisation. Since joining HKPRI, he
has been responsible for the standing survey research projects on political and
economic confidence indices of Hong Kong. Besides this, he has managed and
completed more than ten survey projects commissioned by public sector organisations.
Mr. Chan holds a B.Sc. degree in Engineering from the University of Lancaster (UK)
and an MBA degree from the University of Nottingham (UK).

Raymond was responsible for the organisation, management and quality assurance of
the surveys undertaken for the Arts and Indicators Project.

Mok Kin Wali

Dr. Patrick Mok is a freelance researcher currently engaged in policy research related
to the development of creative industries, cultural planning and cultural indicators, as
well as research on copyright issues and the development of digital libraries in China.
He received his doctoral degree from the Centre of Asian Studies, University of Hong
Kong. He has been co-investigator on “A Study on Creative Industries in the Pearl
River Delta”, commissioned by the Central Policy Unit, HKSAR Government and on “A
Study on Hong Kong Creativity Index”, commissioned by the Home Affairs Bureau.
(2004-05). He has also been consultant on “Copyright Issues in the Development of
Digital Libraries and Digital Publishing in China”, for the Cheung Kong Centre for
Creative Industries, Beijing. Patrick was co-author of the Baseline Study on Hong
Kong’s Creative Industries: for the Central Policy Unit, HK Special Administrative
Region Government (2003). Other recent research work includes an Audience Survey
for the Works of Theatre Ensemble (2002-03), a Report on Revitalizing the Film
Industry of Hong Kong for the Federation of HK Film Workers, and Public Art Research,
commissioned by the HKADC (both 2002).

Patrick was the local research consultant for the Arts and Indicators Project.

Colin Kwok

Colin is a freelance cultural worker, currently (2005) engaged by arts consultancy
Global Cultural Services Co. Ltd. as a project manager, responsible for liaising with
worldwide performing arts groups coming to Chinese cities. He also works for cultural
policy company Cultural & Creativity Clusters as a researcher on strategies for
developing Cultural & Creative Industries in Chaoyang district, Beijing. He has been
involved in the following research projects: “Hong Kong Creativity Index” and “Study on
the relationship between PRD and HK’'s Creative Industries” commissioned by the
Central Policy Unit, HKSAR Government and a “Study on the Invitation for Proposals on
the West Kowloon Cultural District”, commissioned by People’s Panel on West Kowloon.
Colin has a BA from the Fine Arts Department, University of Hong Kong and an MA in
Arts Administration and Cultural Policy from Goldsmiths College, University of London.
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Colin was a theatre performer for a few years before he became the Production
Manager for drama company Shu Ning Presentation Unit, as well as an Assistant
Curator in the Hong Kong Museum of Art (Education and Chinese Antiquities Sections).

Colin was research assistant on the Arts and Indicators Project, initially in London, but
for much of the time in Hong Kong.

Eno, Wai Ying Yim

Eno is currently a team member of Hong Kong Institute of Contemporary Culture, a
community-initiated organisation, which advocates the development of cultural
exchange and creative education. She has been engaged in several cultural policy
research projects, which mainly cover the area of public art, creative industries, film and
creative education. Eno is also a founding member of the art group, 20 Beans + A Box.
With 20 Beans, she has staged multimedia exhibitions and theatrical performances in
Hong Kong, Macau, Taiwan and China. Eno graduated from the Department of Fine
Arts, Chinese University of Hong Kong in 1996 and completed an MA in Image Studies
in 2001 at the University of Kent in Canterbury, UK.

Eno was a research assistant on the Arts and Indicators Project.

Tseng Sun-man

Sun-Man is a freelance consultant and, most recently, Director of Administration,
Shantou University. He was Secretary-General of the Hong Kong Arts Development
Council from 1997 to March 2001. Prior to this, he was Head of Radio Four, the
classical music channel in Hong Kong (1994 - 1997), General Manager/Executive
Director of the Hong Kong Arts Festival (1988 to 1994), and Assistant General Manager
(Marketing and Development) of the Hong Kong Philharmonic Orchestra (1982 - 1986).
He received music training in Hong Kong and New York (B.A. and M.Mus), studied arts
administration at City University, London, as well as gaining an MBA in Hong Kong.
Since 1989, Sun-man has been a part-time lecturer in arts administration at the
Chinese University of Hong Kong. He has also taught in Shanghai, Singapore and
Macao. Sun-man was Chairman of the Hong Kong Arts Administrators Association from
1991-1994. He has served as a Board Member to many arts organisations and as
advisor to the Leisure and Cultural Services Department, and to Hong Kong University
music departments.

Sun-man was consultant in the initial stages of the Arts and Indicators Project.
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