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Objective

The success of an arts programme depends not only on its quality but also on its promotional strategies.
Effective and strategic arts promotion helps to expand the existing market, attract new audiences and attain
greater effectiveness. The aim of this award is to recognise the achievements of groups/organisations and
individuals in the field of arts promotion, and to provide the opportunity for arts practitioners to share their

successful experience.

Types of Award
® Two categories:

- Group/organisation

- Individual

® Gold, silver and bronze awards will be presented in each category.

Eligibility

® Only Hong Kong registered arts groups/organisations, Hong Kong arts practitioners and Hong Kong arts
administrators (must be resident in Hong Kong) are eligible to compete;

® The project must be held in 2007/08 N 10,

e Each organisation/individual candidate may submit one promotional project only;

® The promotional programmes must be a local production with participation mainly by local arts practitioners.
If the programme is launched by an advertising/public relations company, recognition will be granted to both
the company and the candidate;

® Previous recipients of the Outstanding Arts Promotion Award or Award for Arts Promotion from the ADC

may compete for the award again.

Assessment Criteria

Candidates will be assessed on the following:

® Mission and objective of the promotional programme;

® Overall promotional package, including, for instance, positioning, promotional methods, publicity channels
and strategies;

e Originality and effectiveness, including candidate’s ability to sustain and promote the programme.

Note 10 Period covered from 1st Jan 2007 to 31st Aug 2008 inclusive.





